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This FREE book has helped 
over 600 writers to get published. 
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why books ore rejected 

which books are published 

whether a book must be sensational to 
get noticed 

what chances the beginner has 

how to type your manuscript profes- 
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completed manuscript 
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of contents 
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Palmer Graduate 
Now Leading Author 

A. E—. Van Me one of the all-time 
greats in science-fiction, writes, ‘“Your con- 
tinuing help reminds me that | sold my 
first story when | took the Palmer course 
back in ‘31 and ‘32. Since then my entire 
income has been from — Your course 
is excellent—certainly a milestone in my 
career.’ 


How Much Did Your Income 


From Writing Increase in 1957? 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Are you satisfied with your present income? Or 
are you anxious to attain more worthwhile sales? 
It may not be because you lack the talent necessary 
to be a big-money writer that success seems slow in 
coming your way. Perhaps you, like many Palmer 
students, need to acquire the better professional 
techniques which editors are looking for. This is 
the kind of results Palmer has been producing for 
over 40 years in helping writers find the most direct 
road to recognition and financial success. 


Editors are quick to agree the demand is greater 
today than ever before for interesting, well-written 
manuscripts. In fact, more Palmer writers are tak- 
ing advantage of this present need and are selling 
more material at higher rates. 

If you really want to make a success of your 
writing, you owe it to yourself to find out how 
Palmer’s thorough training and individual guid- 
ance by professional writers will help you. Palmer’s 
unique training prepares you for NOT just one 
field of writing, but for all: short stories, novels, 
mysteries, IT'V—radio scripts, and feature articles. 


Free Lesson Shows How 


To learn more about how your income may be 
increased, we urge you to send for this generous free 
offer: Typical lesson package of our proven home-study 
course with actual writing assignments, plus 40-page 
book, “The Art of Writing Salable Stories.” See for 
yourself how Palmer’s professional writer-instructors 
can help you put life, action, real salability into your 
stories. This may well be the important turning point 
in your career. No obligation. No salesman will call. 
Send for your Free Lesson and Book today! 


Palmer Institute of Authorship 
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Approved: Nat‘onal Home Study Council for 
Desk G-18, 1680 No. Sycamore Veterans 


Hollywood 28, Cal:fornia 
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HIS 1958 Forecast Issue of Author & Jour- 
nalist is designed to give all types of writers 
an insight into what magazine editors will be 
seeking during the year now starting. 

In contrast to 1957, in which there were many 
changes—some of them disturbing—1958 looks from 
now like a fairly steady year. 

Several magazines of above average prospects 
have been recently established. Fliny )» a new and 
amusing men’s magazine departing um the typi- 
cal format—it has a 5% x 8 inch page—and the 
two typical formulas: American sex and American 
adventure. Fling has plenty of sex, but the em- 
phasis in both fiction and fact is on European and 
Asian settlings. 

Vastly different is the Diplomat, a new and 
elaborate magazine of international society edited 
by Hope Ridings Miller. It contains a great deal 
of fairly brief sophisticated material about social 
customs, the arts, travel. It uses no fiction at pres- 
ent but some light verse tending to the satirical. 
Published in Washington, it is in a unique posi- 
tion to catch the flavor of its field. 

Another magazine of international tone is 
Western World Magazine, which deals intellectual- 
ly and authoritatively with the Atlantic Com- 
munity—the United States and other Western 
nations. The North American editor is Edgar 
Ansel Mowrer, noted author, broadcaster, and win- 
ner of a Pulitzer Prize for overseas reporting. 
Western World offers an opportunity for writing of 
litrary quality on political, economic, and cultural 
matters in the Western nations. 

The Ziff-Davis organization is adding a new 
publication, HiFi & Music Review, the first issue 
of which will appear January 28. It is edited by 
Oliver P. Ferrell, who is also executive edjtor of 
Popular Electronics. The two magazines together 
will buy at least $20,000 worth of freelance ma- 
terial in 1958. 

Writers of popular fiction will be interested in 
the revival of Short Stories Magazine, which from 
1888 till recently published a great deal of out- 
standing fiction of general reader appeal. Cylvia 
Kleinman, editor of Satellite Science Fiction, has 
taken it over and will emphasize short stories of 
action and adventure. 

Freelance writers will find future opportunities 
in the expansion of the old Mercury chain, which 
has been bought by B. G. Davis and renamed 
Davis Publications. In addition to Ellery Queen’s 
Mystery Magazine, published by Mercury for years, 
about 20 new titles will appear in the course of 
a five-year expansion a 

The first three will appear in the spring of 
1958, two having been already announced—Jack 
London’s Adventure Magazine and Popular Music. 
These magazines have been well stocked from 
local sources to start with but in 90 days or so 
should be ready to invite freelance writers to 
submit material. 

There seems little prospect of marked change 
in the types of material sought by most magazines. 
The proportion of fiction in magazines that use it 
remains about stationary. A slight increase is 
noticeable in the men’s magazines. 
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What Magazines Will Buy in 1958 


The Fiction Situation 


In diagnosing the fiction situation a number of 
editors have pointed out that really good fiction 
is hard to get. One high-paying magazine char- 
acterizes most of the submitted stories as “impos- 
sible.” 

It is admitted that readers would enjoy more 
fiction. However, article writers are producing 
much more interesting stuff—and almost anybody 
prefers good fact articles to second-rate stories. It 
is freely predicted that when writers produce more 
first-class fiction in tune with the times magazines 
will use more. 

At the same time, the amount of fiction sub- 
mitted does not diminish. .The average editor 
receives several times as many stories as articles 
and queries about prospective articles—although 
he uses more articles. The mere mathematics of 
the situation favors the article writer, apart from 
the fact that the average article is better. 

The most acceptable themes for fiction show 
little change. There is constant demand for humor, 
from the most literary to the least literary of maga- 
zines. Strong stories of adventure are wanted 
though they necessarily must compete with manu- 
scripts of true adventure. The Saturday Evening 
Post mentions a current need for “stories with a 
business background.” Other magazines are using 
a somewhat increasing proportion of business 
fiction, which always attracts male readers. 

McCall's finds most in demand “emotional prob- 
lem stories, love stories, light humorous pieces, 
suspense stories, and family stories.” 

The old standby, young love, has lost little of 
its popularity though it is pressed by stories of 
family life among young people—a reflection of the 
current trend toward youthful marriages. 

Stories about children or told from a child's 
point of view are being used steadily, though to a 
less extent than a few years ago. These, editors 
point out, offer a handicap to the writer in that 
every magazine receives more potentially usable 
stories of this type than any other, making compe- 
tition stronger. 

Every year increasing emphasis is laid on what 
Kathryn Bourne, fiction odor of Cosmopolitan, 
calls “adult themes handled in an adult way.” 
She adds with reference to her own magazine, 
though it is applicable to many others: 

“We demand full characterization, believable 
plots. We are not interested in period stories, 
regional stories, and we avoid racial and religious 
issues in our fiction.” 

In practically all magazines of general circula- 
tion stories mainly conveying a mood are un- 
acceptable. Something significant must happen to 
make a story. Increasingly this is true even of the 
literary reviews and little magazines. 

In those of the men’s magazines which use 
fiction, the emphasis, as heretofore, is on sex and 
adventure, tending more and more to off-trail 
plots in both categories. There is, however, con- 
siderable broadening. 

For instance, Ray Russell, executive editor of 
Playboy, says “the biggest mistake made by writers 
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is the assumption that material for Playboy re- 
quires some kind of sex angle. Nothing could be 
more erroneous. We want good, solid writing on 
all subjects of interest to the young, intell-gent 
urban men who read Playboy. 

“Fiction writers should remember that we pre- 
fer to see well-constructed stories rather than 
sketches or slices of life. We require v/gorous, 
polished prose of the highest order—o‘fhand 
writing and top-of-the-head stuff is not soug)t 
here nor is it tolerated.” 

Contrary to the opinions of inexperienced writ- 
ers, magazines are looking constantly for new 
writers of high quality. The search has been in- 
tensified, perhaps, by the fact thxt a good many 
established writers are devoting their attention to 
television, thus leaving more room for newcomers. 


Ideas in Science Fiction 


Like other fields, science fiction is becoming 
more adult both in the specialty magazines and in 
the general magazines that are using it more and 
more extensively. To any writer interested in 
science fiction the remarks of H. L. Gold, the 
long-experienced editor of Galaxy Science Fiction, 
will prove important: 


1. Novices sometimes (underscore that word heavily) 
come up with fine ideas—that they lack the skill to 
develop and write acceptably. That, of course, is the 
result of sending in material before the writer can 
compete on ne etgpen footing, somewhat like a first- 
year med student considering himself ready to commit 
major surgery. Authors should ask themselves if they’ve 
worked hard and long enough at learning their trade 
to know what to do with the occasional good ideas they 

et. 

r Premature submission is a risky business. However 
honest an editor may be, he can in thoroughly good 
faith reject a poorly handled story, which, please note, 
is only one of thousands read each year, haul the 
completely forgotten theme out of his innocent but 
non-forgetting subconscious, and give it to some pro- 
fessional writer in need of an idea. I don’t think I’ve 
ever done that, but I can’t ever vouch for my memory 
tank, any more than anyone else can do for his own. 

More important, in my opinion, is that premature 
submission leads naturally to rejection, which in turn 
causes, if premature enough, inevitable discouragement. 

2. Professional writers entering science fiction gen- 
erally produce inferior ideas, which, however, they 
develop and handle with skill. Ideas are the very 
foundation of good science fiction. Before submitting 
material, preferably even before writing it, authors 
should ask themselves: How obvious is the theme? 
For if it’s in the headlines or is one of the big problems 
facing mankind, there is almost no chance that editors 
aren't getting too many stories on the same theme. 


Articles: Research and Writing 


The field for special articles has grown so varied 
that no generalization is possible except that maga- 
zines universally would like better- researched and 
better-written material. Comments from editors 
of widely different publi cations give a compre- 
hensive picture of the opportunities open to fact 
writers. 


John Fischer, Editor, Harper's Magazine: 

During 1958 we shall be particularly eager to see 
authoritative and skilfully written manuscripts about 
the changes in American society—social, economic, po- 
litical, and cultural—which ordinarily do not get 
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TOOLS FOR THE 
WRITER 


(Dictionary of Early English By Joseph T. Shipley 

Here are ‘‘forgotten’’ words that Chaucer used, and Spenser 
and Shakespeare, that Chatterton and ‘‘Ossian’’ hunted, that 
Sir Wa.ter Scott sovght to revive. eran from many a quaint 
and cirious volume of forgotten lore $10.00 


(] Treasury of World Literature 
Edited by Dagobert D. Runes 


In nearly 300 entries, every literary genre is represented— 
orn fe novel, drama, philosophy, bel:es lettres, and some East- 
ern forms 

collection generous'y endowed with gems . 
editor of unexceptionab‘e taste and wide eruditi It 
scives a pace in every wei rounded library’ John Barkham, 
Saturday Review Synd‘cate. $10.00 


(] Dictionary of New Words By Mary Reifer 
with an int. oduction by Eric Partridge 

A work of scho ar.y accuracy covering ail new words of the 
last few decades. This is not mere.y a handbook for the 
philologist and linguist, but for anyone interested in the every- 
aay use of words. $6.00 


[] Japan Dictionary By Lewis Bush 

A haudy compendium to the old and new Japan. Its history, 
arts, literature, fo.k-.ore, customs, religions, etc. For the 
visitor, journa.ist, author, student and general reader. $10.00 


[] Literary Essays By Cavid Daiches 

A briuiant collection of essays by the internationally known 
scho ar and critic, covering a wide range of literary subjects, 
from Shakespeare to Whitman to modern American ahaa 4 


(1 Language as Choice and Chance By G. Herdan 

ihe owa.ioual statistical treatment of language data is not 
new, but until now no systematic arrangement of the relevant 
know-.edge scattered in iinguistic, philosophical, mathematical 
and eng.neering journas, has been attempted. Dr. Herdan, 
lecturer in Statistics at the University of Bristol, England, 
nere aims at providing a systematic exposition of the quanti- 
tative structure of language. Iastrated — $15.00 


() The Principles of Semantics By Stephen Ullmann 
Seuaatics, the study of meaning, is one o: the newest and 
-iveiest bianches of linguistics, and is a.so of direct interest to 
pels, pSy.ho.og.sis and otners concerned with language. 
in this book, Professor U.iunann re-exa.nines the concept of 
meaning .rom a .ingJistic point of view, and discusses a num- 
ber of fundamenta. probes arising in semantics, such as 
a.bigiity, changes ol meaning, the structure of the vocabu- 
sary, and the general tendencies which govern the evoiution 
of woras. $10.00 
Dictionary of Philosophy 
Dagobert D. Runes, Editor 
This compact handy volume, a in content, c.ear 


in exposition, objective in viewpoint and authoritative, is in- 
valuab.e .or the teacher, the student, or the iayman. $6.00 


(10 Concise Dictionary of American Literature 
By Robert F. Richards 
A concise and of all important 
American writers by an estab.ished teacher in the fie.d | 
for.ner staff member of the University of Colorado Write: 
Conference. With 25 Portrait [liustrations 
(0 Dictionary of American Proverbs 
Compiled by David Kin 
With a Preface by Mark Van Doren 
The wisdom of many and wit of one, as Mr. Kin’'s —- 
ab.e book makes c.ear, deal with the common denomina 
ot humaa experience. 
( Dictionary of American Maxims 
: Compiled by David Kin 
with an introduction by J. Donald Aaams 
The editor has assembled in this woik a unique collection 
of great thougats, expressed by the outsianding leaders of 
Ame:ica iron tne 17th century w our $7.50 
() Dictionary of Anthropology By Charles Winick 
the D.ctiona.y of Anthropo.ogy .s a comprehensive exp.ica- 
tion of basic terms and coacepis of pon og cultura: an- 
thiopo.ogy, singuistics, and puysical anthiopo. 
The author is on the staf: of Rochester University, $10.00 
() Pocket Encyclopedia of Atomic Energy 
By Frank Gaynor 
More than 2,000 entries defining and exp aining concepts and 
terms in nac.ear physics and avomic energy make this volume 
a@ vital handbook ior ai those concerned with atomic science. 
fil_strat.ons, charts, tables 
(1 Concise Dictionary of American Grammar and 
Usage By Robert C. Whitford, James R. Foster 
This wo:k presents, in a phabetical order, a double guide to 
the proper use of the Ame:ican language. Prof. Whitford is 
Dean oi the Prait Institute. Prof. Foster is with Long Isiand 
On.versity. $4.50 
(0 Dictionary of Word Origins By Joseph T. Shipley 
@dwior.a.Vve reierenve work contains thousands 
fascinating wora histories wnich re.ate the stories benind tie 
words we use $5.00 
EXrEDITE SHIPMENT BY PREPAYMENT 


PHILOSOPHICAL LIBRARY 


PUBLISAERS 


15 East 40th St., Dept. A-114 
New York 16, N.Y 


AUTHORS 


@1f you have a typewritten book MS—on any 
subject — (30,000 words and up) — you are 
cordially invited to submit it with the com- 
plete certainty on your part that it will be 
read without delay, FREE, and if accepted 
will be published promptly and adequately. 

@ We are established general Book Publishers 
who have been bringing new writers’ books 
before the public for over thirty-five years. 
We offer you friendly editors and MS read- 
ers; able artists, punctual printers; publici- 
ty and reviews; cataloguing; distribution; 
to the author's personal mailing 
Ist. 

Send Your Book NOW 
We will see that it receives every possible 
chance to be published without delay. Many 
titles are published on a subsidy plan, with 
— royalties. If unavailable your MS 
will be returned promptly and carefully. 

Write first if you prefer. 


DorrANCE & COMPANY 
PUBLISHERS SINCE 1920 


Dept. A 
131 North 


PHILADELPHIA 


CONFESSIONS 


“No writer should be without” this recently published 
80-page book by Gordon Chase that tells, among so many 
other things, how to avoid countless pitfalls experienced 
in his long, long life of writing. “It has been worth it,” 
he says. 


“FIRST HUNDRED REJECTIONS ARE HARDEST” 
Acclaimed: Worthy, Revealing, Entertaining, |nstructive, 


A Hearty Boost. 
$1.00 Fairmount Press $1.00 
SIGNAL MOUNTAIN, TENNESSEE 
“How did he put so much in so little space?” 


How YOU Can Win Contests 


Having won hundreds of contest prizes, including 


$25,000 cash for a jingle, | have written a 128-page 
book, HOW TO WIN A FORTUNE. It reveals to you 
“the tricks of the trade’ that enabled me to win... 
and will help you win. Hundreds of contesters are 
already using the book — and profiting by it. 

Order HOW TO WIN A FORTUNE today and start 
your successful contesting career AT ONCE. Cloth- 
bound copy $3.00. Paperbound copy $2.25. 


NITA PARKS 
Pasadena, California 


thoroughly reported in the daily press. We shall be 
particularly interested in those which not only are 
informative but also are handled with both insight 
and some humor. Humorous writing which is neither 
slapstick nor trival—which makes a serious and signifi- 
cant point in a light-handed way—is particularly scarce, 
and particularly welcome. 

We are eager to see more good reportorial articles 
from areas outside the Northeastern states; very little 
such material seems to be coming out of the South 
and the Middle West (with the exception of pieces 
from the South on race relations, of which we get too 
many) . 

It seems to me that most writers are missing two 
major opportunities: 

1. Only four or five first-rate men seem to be 
a on medical and scientific articles; there 
should be room for at least twice that many. 

2. Before he was elected to the Senate, Richard L. 
Neuberger made a good living and a national reputa- 
tion by writing about the Pacific Northwest. No one, 
so far as I know, has taken his place in that area; 
and I don’t know of anyone who has specialized so 
successfully in regional reporting in any other area 
of the United States. 


Pierre Berton, Managing Editor, Maclean’s: 


As far as subject-matter is concerned we are looking 
more and more for the off-beat and unusual type of 
story—pieces that break the normal pattern but are 
still readable and understandable and lively. It has 
been our feeling here that the writing quality of much 
that is published in the periodical press today is not 
as high as it ought to be. Writers have certainly 
learned to research more than they used to, but very 
often they don’t know what to do with the research. 

It is my own conviction that it is possible to obtain 
high literary quality in magazine articles and _ still 
retain mass appeal. 

You asked us what material we have plenty of— 
and what is scarce. We have plenty of nothing; every- 
thing is scarce. We have more trouble finding articles 
of interest to women than articles of interest to men, 
however. We are interested in food (but not from 
the women’s magazine point of view—more from the 
glamour point of view), in the entertainment and 
television fields, and human interest stories about the 
family and about important women. We find these 
difficult to get done to our satisfaction. 


John English, Managing Editor, McCall’s: 

We are constantly looking for timely major features, 
and articles on subjects of controversy. For example, 
“Are We Teaching Children Too Much About Sex?” 
We also want interesting articles about people, celeb- 
rities or otherwise. 

The most common type of unusuable material we 
receive is the re-hash of an article which has been 
successful in our magazine or another magazine in 
the field. It is a great timesaver for both writer and 
editor if the writer queries before preparing a manu- 
script. 


Hugh Curtis, Editor, Better Homes & Gardens: 


As you know, the interests of our family units here 
in the United States are constantly expanding and we 
expect to widen our editorial treatments to meet 
this expansion. Better Homes and Gardens is a family 
magazine, not a “woman’s book,” a “gardener’s book,” 
a “decorator’s book,” or a “builder’s book” although 
we treat heavily in all these fields. 

Next year we should be most interested in help 
from your authors and journalists with how to make 
all manner of things for the home. We are “short” 
of copy on adequate wiring for electrical equipment 
of all kinds and homeowner experiences with house 
wiring. 

Beyond that we should appreciate reviewing articles 
on religion, experience stories of various parishes and 
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congregations in promoting their churches, child care 
and training as developed in the home, articles on 
health, articles on newly developed, medicines. 

We have recently found a considerable reader in- 
terest in the experiences of various civic groups in 
promoting city interest. We have been presenting 
experiences of garden clubs as prime movers in city 
betterment. Good, compact reporting on how citizens 
of various towns have managed their governments, 
their schools, and their taxes would interest us. 


John M. Carter, Editor, Household: 

In predicting what changes will take place in 1958 
for our type of home service magazine, I am going 
to pick a commodity that has been in short supply in 
recent years—good, interesting writing. In our type 
of non-fiction magazine, many subjects must be re- 
peated frequently, so that the problem is to take a 
routine subject and treat it in a fresh, readable manner. 

What material is scarce? Nothing. We are getting 
plenty of everything—it just isn’t as carefully done as 
it could be. 


The Poetry Market 


Most editors enjoy poetry and would be glad to 
see increasing public interest in it. Some work 
good poetry in occasionally in the hope it will 
develop a following. For instance, Mademoiselle 
is not a consistent user of poetry, “but would never 
turn down distinguished verse.” 

A heartening sign of interest in poetry of high 
quality is the fact that Poetry: A Magazine of 
Verse, which has operated under financial difficult- 
ies since its founding in 1912, has now the biggest 


circulation in its history. The total of 5,400 is not 
large as circulations go, but it is remarkable for a 
poetry magazine. 

Magazines generally in 1958 will use about the 
same amount and same types of verse as hereto- 
fore. There is an excellent market for light verse 
of the highest quality, very little for run-of-the- 
mine stuff. Serious poetry appears mainly in the 

uality magazines, the university reviews, and the 
little magazines. The tendency is away from the 
strictly traditional but not toward the unintellig- 
ible. 


The Confessions Grow Up 


The writer interested in the confession maga- 
zines will get much help from the suggestions of 
Frank R. Gould, editor of the Macfadden maga- 
zines, True Romance and True Experience: 

Too many writers have misconceptions of what this 
field is like. To begin with, they consider it merely as 
a means to make a fast dollar and they have little 
regard for the reader or their own growth as writers. 
They don’t dig deeply into their own lives, or the 
truth, and usually come up with hackneyed story lines 
and stock characters. Too often they submit stories 
with the following clichés: killing off parents in auto 
accidents, orphans, only children, drunken fathers, 
unfit mothers, auto mechanics, waitresses, hillbillies, 
phony climaxes, and Mama didn’t tell me. 

Anyone sincerely interested in our market will first 
read our stories and will come to understand how hard 
we try for realism and freshness. By freshness I don’t 
mean contrivances. I do mean memorable experiences, 
based on truth. 


IMAGINE MAKING $5,000 A YEAR 


WRITING IN YOUR SPARE TIME! 


Fantastic? Not at all . . . Hundreds of People Make That Much 
or More Every Year—And Have Fun Doing It! 


Some authors may be born, but most are made. You 
can learn writing just as you learn plumbing, or typing, 
or farming, or law, or medicine, or fashion designing or 
cooking. There’s no mystery. Your next door neighbor, 
unknown to you, may be depositing publishers’ checks 
regularly. If she is, the chances are 100 to 1 that it is 
because she learned her trade. 


How To Get Started As A Writer 
There are more opportunities in the writing field today 
than ever before. And getting started is easier than 
ever before, too ... if you know literary ee 
markets and the devices of professional authors. Yes, 
if you like to write you probably have enough talent to 
become a published author once you've learned how to 
tailor your material to the requirements of editors. 
Professional Writers and Editors 
Guide You Every Step of the Way! 

The famous NEW YORK SCHOOL OF WRITING has 
trained hundreds of young writers to be successful 
writers. We can do the same for you ... because our 
staff of active professional writers teach you the tech- 
niques they have mastered through years of trial and 
error experience. Magazine and book editors on our in- 
struction staff show you how to slant your manuscripts 
so they become acceptable. And one of the nation’s 
leading literary agents, who sold TEAHOUSE OF THE 
AUGUST MOON, works closely with our students in 
salable material on a 10% commis- 
sion basis. 


THE N YS BONUS EXPLODES! 
THE BEST JUDGES — ACTIVE STUDENTS — SAY: 
“The greatest thing that ever happened to would-be 
writers. 


It is priceless . . . In these first few chapters 


of your book alone, there is such a wealth of ideas, 
that they alone are worth the price of the entire 
course."’ Helen M. Plante, Los Angeles, Calif. 
“You not only know where you are going but have 
worn the trail smooth.’ Martha Hazeltine, Arizona. 
THE NYS BONUS—AND NYS EXCLUSIVE!—The 
great new 150,000 word book “Writing ... For Sales 
and Recognition,” 
Yours Free . . . 

“Writing for a Profitable Career” 
Send today for our free, descrip- 
tive booklet, Aptitude Test, and 
free sample of NYS material, all 
of which will show you in detail 
why the NYS teaching methods 
are so unique and effective. 


Send This Coupon Today! 


$ THE NEW YORK SCHOOL OF WRITING, 
Dept. 287, 2 East 45th Street, New York 17, N. Y. 
Send me, at no obligation, your FREE booklet 
WRITING FOR A PROFITABLE CAREER. 


Licensed by the State of New Yok 
} (This inquiry is confidential. No salesman will call) 


January, 1958 


H 


HAPPY NEW YEAR! 
And A Productive One 
Make 1958 Count 


Take a giant step forward on the road to sales by 
enrolling in the 


PAULINE BLOOM WORKSHOP COURSE 


And then keep moving FORWARD with the step- 
by-step planning and writing of your story with 
Miss Bloom’‘s step-by-step help. 


“‘! wish | could have had this course many years 
ago. My situation today would be far different. 
My writing outlook will never again be the 
same.’ W. S. Cripe, Covina, Cal. 


CRITICISM SERVICE 


Have you a problem story? Pauline Bloom can tell 
what’s wrong and what to do to make it right. 
$1.00 per thousand words. $5.00 minimum. Pay- 
ment and stamped envelope should accompany 
script. Special rate for books. 


PERSONAL CONSULTATION BY ARRANGEMENT 


PAULINE BLOOM WORKSHOP FOR WRITERS 
58 Willow St.-A, Brooklyn 1, N. Y. 
(Licensed by New York State) 

I'd like to know more. Without obligation please tell 
me about your step by step help. 


GAMBLE A BUCK? 


THAT’S ALL IT TAKES TO LEARN ABOUT 
WRITING COMIC BOOK STORIES. MY 
15,000 WORD BOOKLET, FUNDAMEN- 
TALS OF COMIC SCRIPT WRITING, TELLS 
YOU HOW. NO DRAWING EXPERIENCE 
NEEDED. SEND YOUR DOLLAR TO: 


Earle C. Bergman 


1255 North Gordon St. 
Hollywood 38, Calif. 


We will eagerly read and help any writer who pro- 
duces character, insight, and sincerity. We can always 
use new and more writers but they must be earnest 
enough to find out something about their audience. 
Unfortunately most writers coming to our field, lack 
that information and appreach their typewriters with 
all the misconceptions I mentioned. 

For the immediate future we would welcome articles 
or story articles dealing with timely, important sub- 
jects. To mention a few, we are interested in family 
lif, delinquency, juvenile weddings, school preg- 
nancies, sex before marriage, natural childbirth, deser- 
tion, financial and emotional security. 


Like other publications, the confession maga- 
zines have grown up as has the American popula- 
tion. They now offer a market to which no writer 
need feel ashamed to contribute. Their disad- 
vantage, from the writer’s standpoint, is the an- 
onymity of their contents; in the nature of things, 
they can’t carry bylines except over fact articles. 
An advantage they offer to the beginner is train- 
ing in plot, characterization, and believability— 
qualities transferable to out-and-out fiction. 


The Religious Market 


In the religious field there is fast increasing in- 
terest in feature articles on secular but constructive 
incidents and projects. Together has pioneered in 
this. 

Christian Herald in 1958, says Kenneth L. Wil- 
son, managing editor, will be “looking particularly 
for articles of social significance on subjects in 
which church-interested people should be inform- 
ed. Our fiction, too, should have somewhat of 
this quality rather than offering entertainment 
only. 

“We are continuing also short personal experi- 
ences for our ‘Finger of God’ series. These first- 
person pieces describe situations in which co- 
incidence upon coincidence can be attributed 
with any adequacy only to divine intervention.” 

Likewise the Catholic Digest and other religious 
magazines are emphasizing brief personal incidents 
of rel'gious import. 


Bus:ness and Specialized Magazines 


Among business journals and other specialized 
magazines there is continuing interest in material 
that is specific and applicable. John Anderson, 
managing editor of Summer and Casual Furniture, 
complains that many articles he receives are “too 
general and ‘impressionistic.’ ” 

A fairly new tendency is in the direction of 
controversy. This is stressed by Guns Magazine 
and the Skipper. The latter has, for instance, criti- 
cized the boat shows and has questioned the au- 
thenticity of some of the current sailing ship repli- 
cas. 

As professional business writers know, there is 
increasing reliance on staff correspondents in key 
cities. Competent reporter-photographers who have 
not explored this field will find it worth while to 
do so. 


THESE are the highlights of the manuscript mar- 

ket situation in magazines as 1958 opens. In 
them every writer should be able to find specific 
opportunities for him. There is no chance of a 
surplus of first-class work adapted to the interests 
of present-day readers. 
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Contests and Awards 


The Poetry Society of Virginia offers the Norfolk 
Prize ($50, with a second prize of $25) for a 
sequence of two or three related sonnets; the 
Princess Anne Prize ($25) for a lyric not longer 
than 42 lines; the Stanley Corprew Paul Memorial 
Prize ($25) for a poem on peace; From the Light- 
house Prize ($25) for an inspirational poem not 
longer than 30 lines. 

All poets are eligible for these. There are four 
other prizes restricted to residents of Virginia or 
members of the society. 

All poems must be unpublished and must not 
be submitted elsewhere till the results of the 
contest are announced. Entries must be signed 
with a pen name and bear a notation as to the 
prize for which they are intended. The author's 
name and address should be in a sealed envelope. 
Copies will not be returned but at the close of 
the contest writers have all rights to their work. 

Closing date, March 1. Address Mrs. Harry H. 
Meacham, Contest Chairman, 4103 Bromley Lane, 
Richmond 21, Va. 

Charles E. Tuttle Co., a book publishing firm 
with offices in Japan as well as the United States, 
offers ten prizes ranging from $10 to $100 for un- 
published poetry on Japan. Closing date, March 
31. Details are obtainable from Charles E. Tuttle 
Co., 28 S. Main St., Rutland, Vt. 

Competition for the annual Spur Awards of the 
Western Writers of America will close March 1. 
They are restricted to work published in the 
United States in 1957. 

The categories cover Western historical or 
regional novels, traditional Western novels, West- 
ern non-fiction books, Western juvenile novels, 
Western short stories. 

The rules for submission, which are rather elab- 
orate, may be obtained from Forbes Parkhill, 2246 
Locust St., Denver 7, Colo. 

The Chattanooga Authors and Artists Club is 
again sponsoring a national poetry contest with 
prizes of $15, $10, $5. 

Closing date, April 1. Rules are available from 
Mrs. F., E. Funk, 826 Kentucky Ave., Signal Moun- 
tain, Tenn. 


SOOLAND WRITERS POWWOW 


The Sooland Writers Powwow, sponsored 
by the Sioux Writers Club and Morningside 
College, will be held February 16 at the 
Sheraton-Martin Hotel, Sioux City, Iowa. 

There will be a full day of workshops 
under professional writers, with emphasis 
on trends and markets. Anyone attending 
may enter a short story, which will receive 
a free critical analysis by a workshop leader. 
Miss Margaret Crary is chairman of the con- 
ference. 

Fee, $3.50 including dinner. Details are 
obtainable from the Sioux Writers Club, 
3245 Pierce St., Sioux City 4, Lowa. 


REJECTED? 


@ Ever feel your story failed to receive 
an interested reading at an editorial 
desk? 


@ Ever feel you’d like competent criti- 
cism at an economical price? 


@ Ever feel a little more knowledge of 
basic writing fundamentals would 
help bring you “out of the woods’’? 
If so, we invite you into membership 
in 


THE STORY CRITICS’ CLUB 


—> Get STAMPED APPROVAL for preferred 
editorial reading 


—> Save over 50% on criticism (only $1 on 
scripts to 2500, for instance) 


—> Our full-length course in fiction and article 
writing is without additional cost to mem- 
bers 


Eleven services ——_ ten-dollar membership fee 
Write for free details 


THE STORY CRITICS’ CLUB 


810 West 26th Cheyenne, Wyoming 


LOZIER LITERARY AGENCY 


recognizes that your manuscript represents 
your time, labor and skill. Your book, your 
story or your teleplay will receive every 
consideration; if we think it is salable, we 
will submit it to the most appropriate mar- 
kets on a straight 10% commisson basis in 
event of a sale. 


Evaluation fees: 
Short shorts under 2,000____ __ $3.00 
Short stories over 2,000 words _ 5.00 
TV scripts—One act___._.__._..__-__ 3.00 


“We'll go all-out to help you sell your 
literary product.” 


Will Lozier 
LOZIER LITERARY AGENCY 


134-35 Cherry Avenue Flushing 55, N. Y. 


January, 1958 


Sell the Scripts 


You Write! 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 


better writer. PRACTICAL MAGAZINE WRIT- 
ING is the new, totally different way of stim- 
ulating and developing writing ability. You are 
helped to know exactly the kind of professional 
writing you can do best, and then to write 
articles, stories, verse, TV plays, etc., according 
to your aptitude. This is the sure way to write 
for pay . . . to express yourself with freshness 
and vitality . . . thegqualities editors want. 


As never before, you will discover new usable 
ideas. You will write instead of dream about it. 
And amazingly, you will find more energy for 
writing, progress will be much easier. 


STC LEADS TO MANY SALES 


“Several years ago | took your course and found 
it useful in helping me to write non-fiction and 
fiction. During my first year at freelancing | 
sold 20 articles and 8 short stories. | have just 
received four acceptances, one of them a $250 
check for a short article sold to American Week- 
ly. Thanks again for the help | received from 
your inspiring words of encouragement.’’—Wm. 
L. Roper, Chino, Calif. 


FRE Get EVERYTHING you ever want- 


ed from a course. Send today for 

the free booklet, ‘““Your Way to 
Successful Authorship,” that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 
1817 Gilpin St., Denver 18, Colo. 


Please send me the free booklet; no cost or 
obligation. 


KNOWLEDGE, INFORMATION, 
EXPERIENCE! 


The elements of success!—No other source can supply 
‘ou with more effective elements to attaining a success- 
ul writing career than “THE NEW AUTHOR'S DILEM- 
MA.” This unique informative guide answers many an 
author’s questions about breaking into print. Whether 
novice or established, you will agree that the informa- 
tion here is absolutely necessary. A remarkable guide. 
Practical and authentic. Will steer you clear of costly 
and unforeseen dilemmas. Read it before anything else 
—You'll be glad you did. $1.00 


DOBRAN PUBLICATIONS 


2816 Jean Street Youngstown 2, Ohio 
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Books for Writers 


In this department are reviews of new books of 
special interest to writers. As a service to its read- 
ers, Author & Journalist will supply any of these 
books at the published price postpaid. Send order 
with remittance to Author & Journalist, 13/3 Na- 
tional Bank of Topeka Building, Topeka, Kansas. 


Jusmtee: One Hunprep YEARS OF THE ATLANTIC, 
edited by Edward Weeks and Emily Flint. 
Atlantic-Little, Brown & Company. 760 pages. 
$7.50. 

The Atlantic is the only magazine in which prob- 
ably every writer would be proud of appearing. 
For 100 years it has stood as a symbol of American 
culture. 

In celebration of the magazine’s centennial Mr. 
Weeks, the editor, and Mrs. Flint, the managing 
editor, have produced a brilliant anthology in- 
cluding fiction, poetry, humor, essays, special arti- 
cles, from the beginning to 1957. Grouped by 
type or subject matter rather than chronologically, 
the selections make wonderfully varied reading. 

Mr. Weeks’s historical introduction and_ his 
comment on the various sections and authors 
add materially to the usefulness and the charm 
of the book. 


Japan Dictionary: JAPANALIA, by Lewis Bush. 

Philosophical Library. 260 pages. $10. 

In line with its policy of publishing specialized 
dictionaries—essentially brief encyclopedias—Phil- 
osophical Library has brought out this brilliant, 
authoritative, elaborately illustrated book on Japan. 
The author is an Englishman, formerly a teacher 
in Japan, now with the Japan Broadcasting Com- 
pany beaming programs overseas as well as to 
Japan. 

The book, arranged alphabetically, contains a 
mass of valuable information on both old and 
modern Japan. No writer dealing at all with the 
Orient in his work should be without this volume. 
It will prove a big help also to anyone seeking a 
better understanding of Japan and its people. 


TELEVISION PLAYS FOR WriTERS, edited by A. S. 
Burack. The Writer, Inc. 404 pages. $5. 


Eight outstanding TV scripts are presented com- 
plete with the production notes and camera in- 
structions used in producing them. Each is fol- 
lowed by the playwright’s comment. 

This is an excellent collection offering a wide 
variety of popular drama by such authors as Edith 
and Samuel Grafton, Anne Howard Bailey, and 
Gore Vidal. Vivid reading, and full of stimulation 
for the ambitious playwright. 


Bacon’s Pusiiciry CHECKER, 1958. R. H. Bacon 

& Co. 320 pages. $18. 

The sixth annual Bacon volume is more ex- 
tensive and comprehensive than any of its prede- 
cessors. It lists 3,447 magazines, mostly business 
journals, with the types of free publicity material 
each uses. There is ample room on each page for 
the user’s notes. More than 2,000 changes appear 
from the previous volume—which indicates how 
fast magazines change. 

Invaluable to anyone engaged in public re- 
lations, as a good many writers are. 
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A A al 
FIGURED IN THE PROMOTION CAMPAIGNS OF THREE EXPOSITION BOOKS.. 


Cuar_ton Heston, the celebrated star of motion pictures, 
radio and television, is seen here with James Kepler, author 
of The Jordan Beachhead, while the actor's wife proudly dis- 
plays a copy of the book at a gala reception and autograph 
party in L.A. Mr. Heston gave Exposition his whole-hearted 
cooperation in the book’s headline promotion campaign. He 
took time off from his own hectic publicity campaign for his 
latest film, The Ten Commandments, to write a foreword to 
the book and to autograph copies along with the author at 
this affair (over 500 attended). Mr. Kepler received over 
$1,300 in royalties in the first six months, and the L.A. Herald- 
Express hailed his book as “an outstanding and remarkable 
first novel.” Photo— PHILIP BRAUN STUDIO, LOS ANGELES 


WeEnpy Barnie, glamorous star of motion pictures, radio and 
TV, receives a copy of The Pageant of the Mediterranean 
from Edward Uhlan, president of Exposition Press, at a book- 
christening party aboard the cruiseship Oslofjord. Our pro- 
motion staff arranged one of the most spectacular publication- 
day book “launchings” in publishing history in honor of 
author Sheridan Garth. Miss Barrie “launched” the book with 
the traditional champagne bottle at the press party attended 
by 70 representatives of N. Y. newspapers, wire services, radio 
and TV, and transportation officials. National feature stories, 
followed up by intensive selling, rocketed the book into its 
4th edition and its selection by the Travel Book Club 


Senator Epwarp J. Tuye (Minn.), proponent of legislation 
to establish a National Cemetery at Birch Coulie, site of the 
Indian Massacre of 1862, receives a copy of a novel based 
on the bloody event from the author, Dr. Bernard F. Ederer, 
who donned the garb of a Sioux chief for the occasion in the 
nation’s capital. The author, now a resident of Calif., per- 
sonally attended autograph parties (with huge turnouts) in 
Minn., and was interviewed on radio-TV in Minneapolis, 
L.A. and Baltimore. A “Cavalcade of Books” selection, Birch 
Coulie sales for the first three months amounted to $600 
in author’s royalties. The book was recently acclaimed by the 
L.A. Herald-Express as “‘a first-rate historical novel that is a 
must for all readers of frontier lore.” 
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If you're selling as much material as you'd like to sell, and selling to the markets you've always 
wanted to hit, there’s every chance that 1958 will be happy. You're doing fine, and you'll probably 
keep it up. 

But if 1957 was a pretty empty year for you as far as sales were concerned, and there’s no reason 
to suppose that the one which has just started is going to be any different, then—as far as your writing 
career is concerned—the possibility of a happy 1958 isn’t quite so likely. And if that’s the case, it’s 
good sense to start the new year right by admitting one of two things to yourself: 


. . . Either there’s something wrong with your stuff. 
. . . Or there’s something wrong with the way you're marketing it. 


SMLA, which makes over six thousand sales yearly for clients, has a long-established reputation 
for expert manuscript marketing and selling, and for skillful unraveling of snarled-up techniques. Your 
decision to send us some of your material, therefore, may well be the first step toward that happy new 


year everybody's been mentioning. 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge, 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe- 
cific advice on how to avoid those errors in future material. We report within two weeks. 


TERMS: PROFESSIONALS. If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British and 
other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up to 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts; 
information on stage, syndicate, and other types of material on request. We drop all fees after we make sev- 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manuscripts. 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith’s best-selling book, WRITING TO SELL: 


“, . . Without glamour or apology this is a fine book on what clicks with the magazines. 
It is the right work about writing for the write-folks, told at the right time, from the right source, 
in the right way. A necessity for the beginner, good advice for the on-the-way-up writer. Mark it 
up and keep it constantly, as it will be the best advisory editor you can have . . .” 
—Magazine Industry 
Order your copy from your local bookseller, or directly from the publishers, Harper and Brothers, 
49 East 33rd St., New York 16. $3.00. 
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By ETHEL JACOBSON 


AVE you ever groused around chewing on an 
eraser and wishing it were an editor’s ear? 
If only an editor would break down and 
tell you exactly what he’s after and how he wants it 
written—and just where you’re missing the mark— 
landing in print would be pie 

You'd like something more personal than general 
market requirements. Following those as best you 
could, perhaps you knocked out a dilly, which 
came back with a plain rejection or one of those 
baffling, “We loved this. Sorry it’s no go.” The 
editor could so easily have added some constructive 
analysis, but all you get is “with our vast number 
of submissions, individual criticism is impossible” 
and, what’s more, you shouldn't expect it. 

You're darn right you shouldn't! It’s up to you 
to learn the rudiments of your trade first, as well 
as if you hoped to do professional piano-tuning 
or cake-decorating. If authors did this it would 
avoid 90%, of the clinkers in the editor's reject pile. 

Almost anywhere you can find writing courses, 
study groups, expert counseling, books to absorb on 
your own, copies of the magazines you're gunning 
for, and Author & Journalist every month to 
spell out the techniques of writing and selling in 


You'll search a long time to find a more widely 
published writer of verse than Ethel Jacobson, who 
in 20 years has appeared 400 times in the Saturday 
Evening Post and has had around 3,000 poems in 
other magazines from Jack and Jill to the Atlantic 
Monthly. She is the author of two delightful books 
whimsically titled Larks in My Hair and Mice in 
the Ink. She has a husband—“original model” she 
says—two daughters, and always a clowder of cats 
from a total of six up. She lectures extensively, 
plays duplicate bridge, and is active in a phil- 
harmonic society. Who says a writer leads a leis- 
urely life? 


HOW EDITORS LOOK AT VERSE 


AUTHOR 


URNALIST 


JANUARY, 1958 


various fields. Almost anyone can learn how to 
write, what to write for a given market, and where 
to dump the bath water before an editor throws 
out the baby with it. 

It’s normal to dote on your own offspring, and 
to dote especially on the frail, the imperfect. And 
all too often the brain children hopefully left in 
a basket on the editor’s doorstep are the ones that 
should have been drowned at birth, 

An editor hates to tell you this. He doesn’t like 
to cause anguish. Nor to offend the most inept be- 
gimner who may conceivably learn better in time 
and become a valued contributor. 

Of course you wouldn't type with a death-pale 
ribbon, or send a smudgy carbon, or omit the self- 
addressed envelope. But there’s an army of would- 
be writers who do. I don’t know who tells them 
when to wash their ears and change their shirts, 
but a magazine like this can quickly teach them 
the basic mechanics of their trade. There’s no 
necessity for distressing an editor with such boo- 
boos before he’s read a line of your immortal 
outpourings. They may turn out to be distressing 
enough in themselves. 

However, if you know that you’ve troubled to 
learn your craft and to study the market, an editor 
will break his neck to help you. 

Often he can’t be as explicit as the hot-eyed 
beginner wants him to be. An editor with the best 
will in the world said merely, “We want good 
stuff. No stipulations that I know of. We buy 
the best we can get.” 

Another put it this way: “We don’t know ahead 
of time precisely what we'd like in a poem, article, 
or story. If we did it might be easier just to sit 
down here and write it ourselves.” (See where this 
will get us if we’re not careful?) “But we're always 
on the lookout for something fresh, vigorous, and 

original. When a goodie comes in we recognize 
it, and pounce upon it joyfully.” 

All right, so he wants something “fresh, vigorous, 
and original.” How many of you can thereupon go 


ey 


to neatly labeled bins for a scoopful of each ingre- 
dient? 

I am in sympathy with that editor's position. 
But I am grateful for more definite guideposts. 
And what I'd like to share right now are a few 
comments I’ve gathered from representative editors 
who buy both light and serious verse. 

Thomas Lask of the New York Times, for in- 
stance, doesn’t care for “highly experimental efforts, 
or poems that depend too much on a news item,” 
and uses little light verse. The Sunday Magazine 
section uses only light verse with a timely or topical 
slant, brief and with a punch. And you have to 
watch your deadlines. 

Richard V. Lindabury of the New York Herald 
Tribune has tossed back some of my starriest gems 
because he found them “a little too fragile for what 
I imagine to be the robust breakfast table demands 
of our readers.” Thus belatedly I realized that writ- 
ing for a morning paper involved special consider- 
ations: it should be stuff that goes down well with 
a rasher of bacon. Too many poems get the vapors 
if they have to look a fried egg in the eye. I've 
sold light as well as serious verse to R. V. L., and 
you may too. However, he warns that humor 
“seems much harder to write than serious verse, 
and most of the humorous stuff I receive is so bad 
that I am fearful of inviting more.” 

At Good Housekeeping, Margaret Cousins cheer- 
fully risks asking for both kinds. In fact right now 
her laudable aim is to “inject a little more humor 
into the Great Moral Monthly.” When I sent her 
a query—along with a few verses—she replied: “We 
are buying two Jacobsons . . . one is Jacobson’s 
‘Ode to the West Wind’—a favorite of mine which 
is destined to give Keats a setback! You now know 
the type of poetry Good Housekeeping is buying. 
If not, tell your readers to buy 12 issues of the 
magazine and read the poetry carefully.” (Other 
editors have told you, AJ has told you, and there's 
still no substitute for doing exactly that!) 

A Ladies’ Home Journal editor once described 
their requirements to me as “some hot light verse 
like what you spill forth, some simple but good 
love poems, poems about li'l boys and gals that 
catch the throat and pull at the heart-strings, some 
rather modern and first-rate Poems with capital P 
for the 25% who want and who understand 

Their needs have apparently not varied greatly 
under the present poetry editor, Elizabeth McFar- 
land—except, alas, for the hot light verse like what 
I spill forth. (One thing you must inure yourself 
to as a professional is the certainty that you will go 
in and out of favor with changes of editors, pub- 
lishers’ policies, and sunspots. But as one market 
turns sour another usually opens up for you and 
things even out.) Miss McFarland, an elegant 
poet and most amiable editor just back at her post 
from an extended leave of absence in Paris—and 
that’s the kind of French leave poets ought to be 
able to take!—indicates an interest in witty verse, 
but admits that she buys little. The Journal, ex- 
emplifying the power of a woman which it is 
perilous to underestimate, is said to like an oc- 
casional piece with the salutary theme of “build- 
ing Papa down.” Some contributors feel that the 
market here is somewhat limited because of the 
number of poems written by sundry members of 
the staff and even their families. 

The Canadian Home Journal and Chatelaine 
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are also markets strongly playing up the female 
viewpoint, and using both light and lyric verse 
that is brief, bright, and deftly done. 

Peter Henniger-Heaton of the Christian Science 
Monitor reminds contributors that “friends and 
relatives are apt to be partial in judging literary 
work. Value their approval but don’t take it as a 
certain guarantee of your work’s acceptance.” A- 
mong other things, he advises “be sparing with 
elves, fairies, magic, and, if you are Irish, lepre- 
chauns.” No sentimental nostalgia. No dreams. 
“Being awake,” he finds, and I hope you do too, 
“is more interesting and more poetic.” 

The Family Features Page of the Monitor uses 
“human interest and humorous verse,” the humor 
smart but not smart-alecky. Silence Buck Bellows, 
whose poems appear in the Post and elsewhere, re- 
veals that as editor here her major complaint is— 
no return envelope! Minor annoyances are finding 
half a dozen poems sent together but folded sep- 
arately, and being offered a choice of alternate lines 
by the poet. The tip-off is that “in such cases the 
whole poem is apt to need alternate lines!” Let us 
hang our heads, but both she and Peter find 
they must stress, for the Monitor, “no violence, no 
horror, no disease, no immorality.” 

At Extension, another religious market, Eileen 
O’Hayer uses verse from the sprightly to the sa- 
cred—anything wholesome and with family appeal. 
And I've sold Dr. Joy Bayless at Christian Home 
such things as a child’s prayer, for a page feature, 
and a brash bit about an out-of-order doorbell. — 

There are specialized magazines, like Cats, Na- 
ture, and Arizona Highways, that use verse with 
or without a smile if on appropriate subjects. 
(These three are now—horrid word!—“over- 
stocked.”’) 

Edward Weeks at the Atlantic uses “quality” 
poetry, erudite light verse, and things as simple as 
my Rover series. A sample of the latter is: 


Home Delivery 
Rover brings the paper in. 
Isn’t Rover bright? 
Rover brings the paper in, 

Bite by bite. 


Wherever poets congregate you will find three 
kinds: those whose fondest dream is to ‘make 
the Saturday Evening Post,” those who have happi- 
ly done so, and others who yelp with anguish at 
the thought of appearing in such a rag. Fortunate- 
ly their poems are of a sort the Post is seldom 
tempted to buy, so much suffering is avoided. 
However, if you'd like to cash some of those 
checks the Post sends out every Tuesday, you might 
like to know how they operate. 

The Poetry Editor (another poet-editor and the 
patron saint of poets throughout the country) buys 
short lyrics and nature verse, and even shorter 
light verse for the back of the book. She asks that 
you send no more than six or eight poems at a 
time, and that you address them to The Poetry 
Editor. Here’s why: 

“The great volume of material we receive week- 
ly is screened by our readers (who are also my 
assistants.). The only poetry that I give first read- 
ing to is that from poets who have already sold to 
us. Even this brings me one whale of a lot of 
poetry to read every week. But other poetry 
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addressed directly to me is redirected by my secre- 
tary to our clerical department for entering. on 
the filing cards and then goes into the stack of 
general reading. So when my name appears in 
print as poetry editor, it merely brings in a slew 
of stuff . . . which just has to be weeded out again. 

So, until you’ve been tapped here, and to avoid 
delay, send stuff to The Poetry Editor. If your 
poem is selected, it is read by several people, 
screened thoroughly, and then shown to Ben Hibbs 
for a final verdict. Keep all your fingers crossed! 

Marione R. Nickles says, “Some contributors 
may be confused because there are two depart- 
ments of the Post buying poetry.” The other de- 
partment of course is the famous Post Scripts Page 
which she edits. Over 20 years ago Marione bought 
my first Post poem, and last week she bought what 
1 earnestly hope won't be my last. Her procedure 
is somewhat simpler. 

“As far as Post Scripts material is concerned, I 
winnow the good material, which amounts to 
about six to ten items a week. I pass these up to 
Bob Fuoss, our executive editor, and if he likes 
them too, they’re in.” 

Have you wondered which department to tackle? 
“The difference,” she explains, “and many times 
it is a-‘thin one, is that I require more punch in 
my material, whereas a more gentle and even 
whimsical humor is required” in the back of the 
book. She continues: 

“Post Scripts submissions come to me every day 
from all over the country. Since there are fre- 
quently duplications of ideas in a week’s volume 
of verse, and since I find that considerable time 
must be spent in reading the material, I put aside 
one day (Friday) for going over everything that 
has come in since Monday. However, my secre- 
tary records each batch on the day it arrives and 
puts it aside for me. By Friday the stack, as you 
can imagine, is tremendous. Consequently, there 
is nothing more irritating than finding five en- 
velopes from one author, containing one or more 
items, which have dribbled in over the week and, 
because of our recording system, are staggered all 
through the pile. 

“My first requirement, therefore, is one batch 
a week. I am perfectly willing to read as many as 
ten verses from an author, provided they all come 
at once. (Although I find it hard to believe that 
any but the most skilled writers can turn out that 
many good ones.) 

“As to length requirements, we have none, as you 
ought to know . . . We buy what appeals to us, 
long or short. 

“Now, as to subject matter. We try to keep the 
Post Scripts page as noncontroversial as possible. 
No diatribes, no angry comments on political or 
foreign affairs, no matter how skillfully or caustic- 
ally written. This probably sounds obvious to you, 
but you don’t read what J read! Verses based on 
a mild play on words are a dime a hundred (son 
and heir for sun and air) and have to be excep- 
tional to be considered. Few are. 

“Another op Frequently a humor writer 
hears or thinks of a gag and writes it into a long 
piece with the punch line at the end. What he 
(or she) doesn’t realize is that the cartoonist is 
weeks ahead of him, and, because it is only a gag, 
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has done it better. Consequently, I’d advise steer- 
ing clear of anything that could conceivably be 
done in cartoon form. At least as far as the Post 
is concerned. 

“About all I can add is that there is a crying 
need for humorous verse here and that I examine 
each submission with the sincere hope that it will 
be a buy.” 

And indeed she does! I can’t possibly express 
how much the editors of both Post departments 
have worked with me, as with other writers, in- 
numerable times, pointing out weaknesses, suggest- 
ing subjects, showing how to whip a wobbly job 
into shape and to turn a reject into a sale. I can 
about cover the field with dozens of other editors 
who have been remarkably patient, in addition to 
those I’ve already quoted. Nelson Antrim Craw- 
ford, for one, waited four years for me to do a 
piece I promised. And if he takes this he will be 
much more kindly than any writer deserves. 

So don’t shoot the editor. He is a heroic soul, 
dauntlessly tackling a monumental slush pile, ever 
alert to flush that promising newcomer who will 
be tomorrow’s seasoned and established author— 
you. 

Let me wish you luck, with this bit of incon- 
sistent apologia—a poem of mine which I quote 
with the permission of the Saturday Review, where 
it originally appeared: 


Comment, Professional 
Writing’s like flirting: 
No text can reach you. 
If you can’t do it, 

No one can teach you. 
Cautious, respectable 
People drop you. 

But if you can do it 
No one can stop you. 


“You don’t need a psychoanalyst, Miss Kelly— 
you need a publisher.” 
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WICE each year—in January and in July— 

Author & Journalist publishes the Handy 

Market List. Always it is a reliable, compre- 
hensive list of magazines offering opportunities to 
freelancers in general. Corrections and changes are 
made in it up to the moment of going to press. 

Under no circumstances should a writer use an 
older Handy Market List. It will be found to be 
out of date. 

General Magazines in the list are divided into 
two groups, A and B. This is not a division on 
the basis of quality. The magazines in Group A 
offer a more extensive market to the average 
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writer. The magazines in Group B tend to be 
more specialized in their requirements and to buy 
less material. 

For most magazines in the Handy Market List 
the frequency and the single copy price are shown; 
as (M-25), monthly 25 cents a copy. 

Rates of pay are indicated per manuscript or per 
word. Acc. means payment on acceptance; Pub., 
payment on publication. 

If a magazine in which you are interested does 
not appear in the Handy Market List, consult the 
various lists published in Author & Journalist from 
month to month, 


General Magazines—A 


America, 329 W. 108th St., New York. (W-15) 
Articles on current social, cultural, and political 
questior:s, rural gop with some emphasis on 
moral principles, 1,700 or 2, igi short modern verse. 
Rev. Thurston N. Davis, S.J. 1 Yc. Acc. 

American Legion Magazine, 720 Fifth Ave., New 
York 19. (M) No fiction. Query on articles. Good 
light verse—4, 8, or 12 lines. Anecdotes. Joseph C. 
Keeley. Address verse and anecdotes to Parting Shots 
Editor. High rates, verse $2.50 a line. Acc. 

American Weekly, 63 Vesey St., New York 7. Sun- 
day magazine distributed with Hearst and other news- 
papers. Features with photos, best lengths 900 and 
1,500. Uses only non-fiction. C. C. Renshaw, Jr., 
Story Editor. Excellent rates. Acc. 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; serials about 
40,000. Essays 1,500-3,500. Articles 1,500-6,000; 
short humorous articles, longer articles on art, music, 
literary criticism, current affairs, biography, finance, 
business. Serious and light poetry. Edward Weeks. 
Prose varying rates, verse $1 a line. Acc. 

The Catholic Digest, 44 E. 53rd St., New York 22. 
(M-35) Mostly reprint but always in the market for 
@ number of authoritative original articles 2,000- 
2,500, preferably but not necessarily with a Catholic 
angle. Especially interested in sectional material with 
a Catholic angle. Also seven departments for orig- 
inal short stuff. Photo stories. “Transparencies for 
cover use. No fiction, verse, or cartoons. Address John 
McCarthy, Executive Director. $200 up for original 
article, $150 for ‘— story or cover photo, short 
stuff to $25. Acc. 

The Catholic World, vin W. 59th St., New York 
19. (M-50) General fiction of high quality to 3,000. 
Articles on current problems reflecting contemporary 
Catholic viewpoint in national and international af- 
fairs, literature, science, education, etc. Short verse. 
Rev. John B. Sheerin, C.S.P. About $7 a page. Pub. 

Columbia, P. O. Drawer 1670, New Haven, Conn. 
(M-10) Short stories 2,500. Articles on science, 
history, religion, sport, business, articles of general 
current interest or special Catholic interest. Query on 
articles. Short verse. Photos only with articles. John 
Donahue. $75-$200 a story or article. $10-$15 a 
— Higher rates for especially desirable material. 

cc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) 
Jewish life and religion, general, literary, political, 
and sociological. Short stories, 2,500-4,000. Elliot E. 
Cohen. 3c. Acc. 

The Commonweal, 386 Fourth Ave., New York 16. 
(W-20) Edited by Catholic laymen. Timely articles on 
oe art, public affairs, to 3,000. Edw. S. Skillin. 
c. Acc. 

Coronet, 488 Madison Ave., New York 22. (M-35) 
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Uses factual anecdote-packed articles under 3,000; 
photos; fillers; one-pagers; humorous anecdotes. No 
fiction or poetry. Lewis W. Gillenson, Editor. Good 
rates. Acc. Fillers, pub. 

Cosmopolitan Magazine, 57th St. at Eighth Ave., 
New York 19. (M-35) Short-shorts 2,000-2, 500: 
short stories 5,000; murder mystery or suspense novel- 
ettes 20,000. Articles: personality, thought-provok- 
ing, current affairs, psychological, medical. Photos. 
No verse. No cartoons for the present. John J. 
O'Connell, Top rates. Acc. Query. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M- 
30) Provocative picture stories on Negro life, prefer- 
ably success and achievement. No fiction, essays, or 
verse. Articles $75-$100, story units of at least 10 
pictures $75 up. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M- 
40) Short stories, 2,000-6,000; romance, adventure, 
detective, humorous; six-installment serials, 5,000 an 
installment; short shorts; articles; picture stories; 
cartoons. Eileen O’Hayer. Good rates. Acc. 

Field & Stream, 530 Fifth Ave., New York 36. (M- 
35) Illustrated camping, fishing, hunting articles, 
1,500-3,000. Hugh Grey. 10c up. Acc. 

Ford Times, Ford Motor Co., The American Road, 
Dearborn, Mich. (M) Well-illustrated travel, place, 
sport, or other articles, 1,200-1,500; brief picture 
stories with or without Ford angle. 10c. Acc. 

Friends Magazine, Chevrolet Motor Division, Gen- 
eral Motors Corporation, 3-135 General Motors Bldg., 
Detroit 2, Mich. An all-picture magazine seeking 
photographs which tell a factual story; accompanying 
text may be in memorandum form. Frank Kepler. 
Two-page spread black and white $200, color $300. 
Acc. Query. 

Harper's Magazine, 49 E. 33rd St., New York 16. 
(M-50) Timely articles for intelligent readers; short 
stories; humor; fillers; verse. John Fischer. Good 
rates. Acc. 

Holiday, Independence Square, Philadelphia 5, Pa. 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun- 
tries, 1,500-5,000. Ted Patrick. First-class rates. Acc. 

Hue, 1820 S. Michigan Ave., Chicago 16. (M-15) 
Short features on Negro life and activities. Photos. 
No fiction or verse. John H. Johnson. Rates according 
to importance of material; photos $5-$10. Acc. 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-20) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates, 
varying with length and importance of story; pictures 
$5-$10. Acc. 

Journal of Lifetime Living, 1625 Bay Road, Miami 
Beach, Fla. (M-35) Articles slanted toward the mo- 
ture reader—45 and older. Practical advice on how 
to approach and solve problems which face seniors— 
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HERE’S THE STORY of complete publishing—telling 
you the latest trends in the book industry. HOW TO 
PUBLISH YOUR BOOK shows how we offer the newest and 
best subsidy publishing plan. You learn about Comet’s 
publicity, sales, editorial, art and order departments. 
You get to know us and how we produce quality, award- 
winning books in our own complete publishing plant, 
and how we produce results through new and modern 
publishing improvements. 


Note These Recent Comet Highlights 


@ Miracle in Mississippi has just gone into a second edi- 
tion: author’s royalties now total $4,000.00. 


@ One million readers read about Unconventional Pray- 
ers in the Bell Syndicated Column. 


@ International services provided for Comet authors by 
John Calder, Publishers of London, with 17 associates 
throughout the world. 


@ The author’s royalties on And What of Tomorrow 
were $1100 before publication. 


@ Sara Mason sold more than 1200 copies within one 
month after publication. 


@ Two new imprints have been added. Reflection Books 
fills the needs of non-fiction writers; this university- 
level category provides a distinctive new Comet im- 
print for the scholar. Bookland Juveniles is Comet’s 
special category for authors of outstanding children’s 
books. 


@ A Braille translation has been made of Immigrants 
All—Americans All. 


@ Life of St. Josaphat is catalogued and sold through 
the Catholic Book Inventory. 

@ The Constant Rebel has been accepted by H. W. 
Wilson Standard Catalog Series school and library 
buying guide. 

@ Dozens of reviews and feature stories were obtained 
on Inside the State Department in the first few weeks 
after publication. 


Send for a free copy of HOW TO PUBLISH YOUR BOOK to 
learn more about these and other special features we offer 
our authors. 


COMET 
| 200 VARICK ST., NEW YORK 14, N.Y. 


Your Book Deserves 
The COMET IMPRINT 


Comet Books Reviewed 
NEW YORK TIMES: 
Death Below Zero 
ST. LOUIS POST-DISPATCH: 
Great Symphonies 
N. Y. HERALD TRIBUNE: 
Babies Need Fathers, Too 
CLEVELAND PRESS: 
Women Are My Problem 
SYRACUSE POST-STANDARD: 
El Miedo 
PHILADELPHIA INQUIRER: 
Palace of Dim Night 
MILWAUKEE JOURNAL: 
My Pupils And I 
LONG ISLAND PRESS: 
Unconventional Prayers 
ABILENE REPORTER NEWS: 
Thorns Of Defense 
HOLLYWOOD CITIZEN: 
It’s Startling 
ATLANTA JOURNAL: 
The Amazing Mr. Mocker 
ROCHESTER TIMES-UNION: 
Country Echoes 
PITTSBURGH COURIER: 
What Ye Sow 


Comet Authors on the Air 
“We would be very happy to review 
White Angel Kitty on our morning show, 
Open House.” WMBR-TV 
“Thank you for your nice letter in which 
you thank us for interviewing Elizabeth 
Maddox Huntley. It was our pleasure.” 
WWRL 
“Please have Madge Brissenden contact us 
ae an interview on the daily show.” 

Ox 


“Please forward Miss Short’s (Two Towels 
And An Orange) address and we'll get in 
touch with her for an interview.” X- 


“Thank you for your information concern- 
ing Mr. Peyre Gaillard. I would be very 
happy to interview him a his 

, The Amazing Mr. Mocker.” WGST 
“I will contact Mr. Hamada and be happy 
to arrange for a guest radio appearance 
by this local writer.” KPOA 


q MAIL 
THIS 
COUPON 


200 Varick St., N.Y. 14 


Comet Press Books, Name 


Dept. AJ-1 Street 


Zn. 


‘TODAY! 


Please send me, at no City 
obligation, HOW TO 


PUBLISH YOUR BOOK. State 
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retirement, preretirement, marriage, adult children, 
jobs, etc. Average length 1,000-1,500. Leonard M. 
Leonard, Editor. Excellent rates. Acc. Query. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago. (M) Articles and essays on national and 
community problems to 2,500. Some very short fic- 
tion for business and professional men. Especialiy 
needs now humor and light pieces. Picture stories— 
emphasis on natural, unposed photos. Sheldon A. 
Mix.. $25-$150, depending on quality and current 
needs. Acc. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500; non- 
fiction of interest to Roman Catholics. Rev. Samuel 
A. Cummings. 2 Yac. Acc. 

Liberty, 73 Richmond Street West, Toronto, Ont., 
Canada. Not in the market for any fiction for the 
time being. Articles: 2,000-word confessional type, 
first-person as-told-to form preferred, dealing with 
medical, marriage, and sex self-improvement themes 
and with definite Canadian locale or angle. Send a 
letter or brief outline in advance. Frank Rasky. 
Articles $100-$300. Acc. 

Life Magazine, Time & Life Bldg, Rockefeller 
Center, New York 20. (W-25). Address Contributions 
Department. Black and white news pictures; Saturday 
issue closing deadline. Timely or unusual short pic- 
ture stories. Offbeat, “‘stopper,’’ single pictures. Single 
color shots or short series highlighting news sub- 
jects. Color may be submitted unprocessed and will 
be so returned if of no interest. Minimum size of 
color transparencies 35 mm. Black and white $200 
: pope, inside color $350 a page, color covers $600. 

ub. 

The Lion, 209 N. Michigan Ave., Chicago 1. (M- 
15) An international magazine published by the 
Lions Clubs. Articles appealing to business executives 
and professional men throughout the world. Photo- 
graphs. R. Roy Keaton, Editor and Business Manager; 
Wendell Tozer, Senior Editor. Articles $100 up. Acc. 
Photos $7.50. Pub. 

Look, 488 Madison Ave., New York 22. (Bi-W-15) 
Articles and pictures of broad general interest par- 
ticularly about people and their problems. No fiction. 
Wm. Arthur, Managing Editor. Good rates. Acc. 

Maclean’s, 481 University Ave., Toronto 2, Can- 
ada. (Bi-W-15) Articles on science, business, crime, 
politics, international affairs, health, entertainment, 
etc. 3,000-5,000. Canadian approach almost essen- 
tial.. Strong women’s interest features with Canadian 
slant and some male appeal. Humor, 50 to 5,000. 
Quizzes; light verse. A limited fiction market con- 
centrating almost exclusively on the Canadian story 
that holds “‘identity’’ for the Canadian reader. Query 
on articles. Ralph Allen, Editor; Pierre Berton, Man- 


“aging Editor. Fiction from $350; articles from $300, 


often higher; verse $5-$15 a poem. Acc. 

Mayfair, 119 Adelaide St. West, Toronto 1, Cana- 
da. (M-25) Articles and photographs on personalities, 
theater, entertainment, good living, food, travel, art, 
architecture, men’s and women’s fashions, humor; 
Canadian slant required. Some sophisticated fiction 
and poetry. Stanley Helleur, Editor. Length of con- 
tributions 1,000-2,000. 3c Acc. U. S. contributors 
should query because of specialized nature of maga- 
zine. 

Mechanix Illustrated, 67 W. 44th St., New York 
36. (M-25) Feature articles about mechanical and 
scientific developments, inventions, etc. Especially 
interested in success stories of small businessmen with 
an unusual consumer item or service. How-to articles 
about projects readers can build. Cartoons. Photos. 
William L. Parker. To $400 an article, pictures 
average of $10. Acc. 

National Geographic Magazine. |6th and M Sts., 
N.W., Washington 6, D.C. (M-60) Official journal 
National Geographic Society. Articles on travel, geo- 
graphic and natural science subjects up to 7,500; 
color and black-and-white photographs. Melville Bell 
Grosvenor, Editor. First-class rates. Acc. 
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The National Jewish Monthly, 1640 Rhode Island 
Ave., N.W., Washington, D.C. (M-15) Short stories, 
articles, essays, Jewish interest, 1,000-2,000. Seeks 
especially fiction with contemporary American Jewish 
background, and dealing with real problems of today. 
Edward E. Grusd. 2c-4c. Acc. 

National Motorist, 216 Pine St., San Francisco 4, 
Calif. (Bi-M-25) Articles of 700 and of 1,400 words 
on anything that would be of interest to the average 
motorist who lives in California and does most of his 
motoring on the Pacific Slope. Articles on the car, 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life, 
animals. Black and white photos for illustration. Jim 
Donaldson, 4c-5c, photos $3-$5. Acc. 

Natural History Magazine, 79th St. and Central 
Park W., New York 24. (10 issues yearly) Photo 
series, preferably black and white, in biological sci- 
ences, geology, astronomy, ethnology, archeology, etc. 
Text to 4,000—preferably by scientists concerned. 
John Purcell. To $50 a page for black and white 
photographs, $75 for color. Text payment by length. 
Acc. 

The New Yorker, 25 W. 43rd St., New York 36. 
(W-15) Short stories and humor 400 to 4,000; factual 
and biographical material to 6,000; cartoons, cartoon 
ideas, light verse. Good rates. Acc. 

The New York Times Magazine, Times Square, 
New York 36. (W) Articles 1,200-3,000, based on 
the news, topics relating to economics, politics, inter- 
national affairs, sports, nature, science, education, 
the arts, and worrien’s interests. Short articles 400- 
1,000. Light, topical verse. Lester Markel. $250 for 
full-length article, verse $2 a line. Acc. 

Outdoor Life, 353 Fourth Ave., New York 10. 
(M-35) Profusely illustrated articles to 8,000 on dra- 
matic, humorous, and adventurous phases of fishing, 
hunting, etc. Both black and white and color photos. 
News articles to 3,000 of topical interest to sports- 
men. How-to articles on outdoor activities. Odd adven- 
tures and exciting personal experiences in the out- 
doors. Accounts 500-1,000 of true personal experi- 
ences exciting or dangerous, for retelling in cartoon- 
strip form. Photo stories. Limited number of out- 
door cartoons. William E. Rae, Editor. Top rates in 
the field. Acc. 

Pageant, 535 Fifth Ave., New York 17. (M-35) 
Articles and profiles. Key words are “‘liveliness’’ and 
“timeliness. Ray Robinson, Articles Editor. To $500. 
Acc, Query always, for material is on assignment 


only. 

Parade, 285 Madison Ave., New York 17. (W- 
Sunday newspaper supplement.) Picture and _ text 
articles of strong family interest with reader identifi- 
cation. Should have current flavor and be ‘‘on the 
news’ if possible. No fiction, personal experience es- 
says, poetry or cartoons. Jess Gorkin. Good rates. Acc. 

Popular Mechanics, 200 E. Ontario St., Chicago 11. 
(M-35) Illustrated articles on scientific, mechanical, 
industrial discoveries, exploration and adventure ele- 
ments, 300-1,500; fillers to 250. Photos should stress 
the mechanical and contain some human interest. 
How-to-do-it articles on craft and shop work, with 
photos and rought drawings; short items about new 
and easier ways to do everyday tasks. Roderick M. 
Grant. 1c-10c, photo with caption $10: Acc. 

Popular Psychology, Skye Publishing Co., 16 E. 
55th St., New York 22. (Bi-M-35) Articles to 2,500 
on human problems, interests, and relationships with 
which the reader can feel some identification; ade- 
quate documentation must be woven in. Arthur Bern- 
hard. 3c. Acc. 

Popular Science Monthly, 353 Fourth Ave., New 
York 10. (M-35) Features dealing with motor cars, 
aviation, home improvements, tool techniques, and 
similar subjects. How-to articles for men with an 
interest in science and mechanics. Short material for 
various departments. Photo layouts. Nearly all ma- 
ag must be highly illustrated. Howard Allaway. 
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Railroad Magazine, 205 E. 42nd St., New York 17. 
(Bi-M-50) Dramatic railroad articles, 2,000-3,000, 
U. S. or Canada locale, combining modern lead, a 
little excitement, colorful writing, technical informa- 
tion. No fiction, poems, reminiscences, cartoons, or 
fillers. Freeman Hubbard. 5c. Acc. Query; include 
qualifications for handling subject; all queries an- 
swered on day of receipt. 

The Reader's Digest, Pleasartville, N. Y. (M-25) 
The editors are receptive to ideas for fresh and 
compelling articles of lasting interest. Rates $1,500 
up. Pays $2,500 for personal-experience articles of 
not more than 2,500 words. They must be true and 
hitherto unpublished narratives of personal experience 
in some specialized walk of life, and must be espec- 
ially revelatory of human nature. Address contribu- 
tions to First Person Editor. Shorter contributions are 
wanted for ‘‘Man’s Best Friend,’’ and stories under 
300 words for ‘’Humor in Uniform’ and ‘‘Life in 
These United States,’’ at the rate of $100 for each. 
The material must be previously unpublished. Ten 
dollars is paid for accepted Picturesque Speech items, 
and a minimum of $10 for accepted excerpt material. 
These may be original or picked up from other sources. 
All payments made two weeks before publication. 
Items intended for a particular feature should be 
addressed to that feature. Brief contributions cannot 
be acknowledged or returned. Current issues carry 
information about requirements for departments that 
are soliciting material. DeWitt Wallace and Lila 
Acheson Wallace, Editors. 

Redbook, The Magazine for Young Adults, 230 
Park Ave., New York 17. (M-35) Short stories, short 
shorts, 40,000-word novels, feature articles, romance, 
domestic problems, emotional slant to men and 
women. A continuing need for lead articles—important 
exposés or significant personal documents. The cri- 
terion, in either case, is: how useful or exciting or 
entertaining or inspirational is the article to young 


adults—the 18-35 age group for which Redbook is 
edited. Fillers, humorous verse. Wade H. Nichols, 
Editor and Publisher; John B. Danby, Executive Editor; 
Robert Stein, Managing Editor in charge of Non-Fic- 
tion; Lilian Kastendike, Fiction Editor. First-class 
rates. Acc. 

The Rotarian, 1600 Ridge Ave, Evanston, Ill. (M- 
25) Authoritative articles on business and industry, 
social and economic problems, travel sketches, humor, 
essays 1,500-2,000. Karl K. Krueger. First-class rates. 
Acc. Overstocked. 

St. Anthony Messenger, 1615 Republic St., Cin- 
cinnati 10, Ohio. (M-25) Catholic family magazine. 
Human-interest features on prominent Catholic 
achievements and individuals; articles on current 
events, especially when having Catholic significance, 
2,000-2,500; short stories on modern themes slanted 
for mature audiences, 2,000-2,500; seasonal stories. 
Extra payment for photos retained. Occasional poetry 
on inspirational, religious, romantic, humorous, and 
nature themes. Rev. Victor Drees, O. F. M. 3c up. 
Acc. 

The Saturday Evening Post, Independence Square, 
Philadelphia 5, Pa. (W-15) Articles on timely topics 
2,000-5,000. Short stories 2,500-6,000; novelettes 
10,000-12,000; serials 25,000-60,000. Lyric and 
humorous verse to 16 lines, the shorter the better 
Skits. Cartoons. Ben Hibbs. First-class rates. Acc. 
Query on articles. 

Science and Mechanics, 450 E. Ohio St., Chicago 
11. (Bi-M-25) Works via query and assignment. Uses 
feature stories dealing with new developments in 
science, industry, home furnishings and appliances, 
and workshop equipment—wherever the subject mat- 
ter can be related to the self-interest of the general 
consumer audience. An occasional Post type piece of 
general consumer interest—with slightly greater em- 
phasis on scientific elements—at special rates; re- 
search quality must be tops. How-to-do-it construction 


EXPERT AND SYMPATHETIC PROFESSIONAL HELP... 


If YOU need help with your writing, send a manuscript along with the proper appraisal 
fee, and we shall advise the kind of help which should profit you most; and the cost 
thereof. Or write for my free brochure OPEN YOUR DOOR TO LITERARY 


SUCCESS. 


APPRAISAL FEES: $5.00 for ms. to 10,000 words; $10.00 for ms. to 25,000 words; 
$15.00 per book ms.; $10.00 per play. 


WE SERVE YOU in various ways; by appraisal; criticism; coaching; revision; ghost- 
writing; and by marketing. 


CONSULTATIONS $5 Phone REpublic 1-6780 


MODERN WRITERS, my world famous book, $1.50, or FREE, if you submit a book 
or play. 


TALENT QUIZ, 50c, or FREE, if you submit a short ms. 
Mail or express your manuscript NOW, to: 


MARY KAY TENNISON 


Authors Agent & Counsellor 
1658 So. Normandie Los Angeles 6, Calif. 


January, 1958 


19 


projects ranging from home remodeling down to shop 
kinks. Heavy emphasis on drawings or illustrations 
which actually show the reader ‘‘how,’’ and complete 
materials lists with sources of supply on built projects. 
Also special departments on car servicing; radio; TV 
and electronics projects; modelcraft; boats; electrical 
appliances; gardening. Don Dinwiddie, Editor. Good 
rates. Acc. 

Science Digest, 200 E. Ontario St., Chicago 11. 
(M-35) Popular articles on all fields of science to 
2,000. G. B. Clementson. 5c. Acc. 

Sport, 205 E. 42nd St.,New York 17. (M-25) 
Personality and behind-the-scenes features; controver- 
sial subjects of interest to sport fans. Baseball and 
boxing the year around. Other sports in season. 
Articles 2,500-9,000. Ed. Fitzgerald. Payment $200- 
$500 depending on length. Briefs for SPORTalk de- 
partment $5-$10. Acc. 

Sports Afield, 959 Eighth Ave., New York 19. (M- 
35) Some outdoor fiction, to 3,000 words, related to 
field sports; picture stories, articles, how-to-do-it 
features to 2,500; fillers. Ted Kesting. Acc. 

Sports Illustrated, Time & Life Bldg., 9 Rockefeller 
Plaza, New York 20. (W-25) Articles 2,000-5,000— 
personality, controversy, unusual subjects, all relating 
to sports (both participant and spectator). $750 up. 
Query Andrew Crichton. 

This Week, 485 Lexington Ave., New York 17. 
(W-magazine section of 37 newspapers) Romance, 
mystery, adventure, humorous short stories, 1,200- 
4,000; short articles falling into four broad categor- 
ies—“you,’’ entertainment, problems, scoops—1,500- 
2,500; interesting shorts, 500-1,000; fillers; cartoons. 
William |. Nichols. Good rates. Acc. 

Today's Health, American Medical Assn., 535 N. 
Dearborn St., Chicago 10. Sound articles on any sub- 
ject related to health, including mental health, rec- 
reation, and most phases of family life. Prefers a 
positive approach telling readers what they can do 
to preserve their health. Generally 1,000-2,500 words. 
350-500-word illuminating or helpful shorts—not 
news stories. Photo stories of 6 or more photos with 
enough facts for staff to write text and captions. No 
verse—heavily overstocked. James M. Liston, Editor. 
3c-10c, photos additional, photo stories $90. Acc. 

Together, The Mid-Month Magazine for Methodist 
Families, 740 Rush St., Chicago 11. (M-35) Articles 
on wide range of interest to Christian families: prob- 
lems of home, youth, marriage, church, community 
and world affairs up to 2,000 words. Prefers strong 
anecdotal and narrative style. Occasionally uses fic- 
tion with strong moral or religious import—to 2,000 


COMING IN FEBRUARY 


Juvenile magazines, the training ground 
for many outstanding writers, will constitute 
the market list in the February Author ¢ 
Journalist. If you write for young folks or 
have any thought of doing so, you need this 
list. 

The February issue will contain also com- 
ment by representative book publishers on 
1958 opportunities for various types of 
manuscripts, following the remarks by maga- 
zine editors in the January issue. 

In addition there will be practical articles 
by professional writers, reviews of books, 
announcements of contests, and the other 
features that make the magazine a must 
for writers. 

If you are not now a subscriber, make 
sure of receiving the February and _ subse- 
quent valuable issues. Use the handy order 
form on Page 35. 


words. Fillers: personal incidents or congenial humor. 
Life-type picture stories and color transparencies. 
Pictures of unusual Methodist personalities and 
Methodist activities with universal appeal. Leland D. 
Case, Editor. Payment varies depending on quality of 
material, originality, etc. Acc. 

The Toronto Star Weekly, 80 King St., W., Toronto, 
Canada. (W-10) Feature articles on newsworthy de- 
velopments in every field, 2,000. Novels 35,000- 
45,000; serials 10,000; short stories 2,000-3,500, 
love-adventure, romantic, Western, mystery, problem, 
etc.; photos; cartoons; shorter poems. Jeanette F. 
Finch, Article Editor; Gwen Cowley, Fiction Editor. 
Varying rates. Acc. 

Tracks Magazine, Terminal Tower, Cleveland 1, O. 
(M-10) Articles on railroad subjects 500-1,500; short, 
humorous railroad fiction; jokes; cartoons. Ted O’- 
Meara. 3c. Acc. 

Travel, 50 W. 57th St., New York 19. What to 
do and see—with cost worked in—anywhere in the 
world, 1,000-3,000, 2,500 preferred. Also articles on 
places to retire—other than islands. Photos, Cartoons. 
Works 3-4 months in advance. Malcolm McTear 
Davis. $50-$100. Acc. 

Western World Magazine, 1626 Jefferson Place, 
N.W., Washington 6, D. C. (M-75) Articles 2,000- 
2,500 slated toward the Atlantic Community; may 
be about political, economic, sociological, or cultural 
subjects; good literary quality required. Fillers. Car- 
toons. Edgar Ansel Mowrer, North American Editor. 
$50-$200, cartoons $10-$50. Acc. Query. 

Westways, 2601 S. Figueron St., Los Angeles 54, 
Calif. (M-20) Articles 500-1,200, photos of out-of- 
doors, natural science, history ,etc—on the Pacific 
and Mountain States, British Columbia, Alberta, 
Saskatchewan, Hawaiian Islands. Verse. Cartoons. 
Harry Coulter, Managing Editor. 5c, photos, black 
and white only, $5. Acc. 

Your Health, 11 W. 42nd St., New York 36. (Q-35) 
Sound, helpful, readable articles on all phases of 
physical and mental health. Occasional first-person 
experience stories. Fillers. Donald G. Cooley. Good 
rates. Acc. 

Your Life, Today's Guide to Desirable Living, | | 
W. 42nd St., New York 36. (Bi-M-35) Inspirational, 
helpful articles on living; personality profiles, 1,200- 
2,500; quizzes; brief games; fillers. John J. Green, 
Managing Editor. First-class rates. Acc. 

Your Personality, 11 W. 42nd St., New York 36. 
(Semi-A-35) Helpful articles on all phases of person- 
ality, 700-2,500. John J. Green, Managing Editor. 
Good rates. Acc. 

Your Psychology, 16 E. 55th St., New York 22. 
(Q-35) Article requirements same as for Popular Psy- 
chology, above. Arthur Bernhard. 3c. Acc. Queries 
welcome . 


General Magazines—B 
Air Force Magazine, 17th St. and Pennsylvania 
Ave., N.W., Washington, D. C. (M-35) Fiction closely 
related to aviation, 1,500-2,000. Articles on military 
aviation, current and historical, 2,000-3,000. Car- 


toons. John F. Loosbrock, Managing Editor. 3c-5c. 
cartoons $5-$15. Acc. 

All Florida Magazine, 116 E. Washington St., 
Ocala, Fla. Weekly supplement of 21 Florida news- 
papers. Tightly written topical slant or personality- 
with-inspiration articles to 1,000; good selection of 
8 x 10 glossy photos. Gene Gruber, Editor. 3c, pho- 
tos $2. Pub. 

American Business Magazine, 4660 Ravenswood 
Ave., Chicago 40. (M-35) Articles, preferably signed 
by top executives, on management aspects of busi- 
ness—the management “‘why’’ rather than “‘how to.” 
Case histories of new methods. Especially wants one- 
page features, with one picture or chart. Photos. 
Charles F. Johnson. One-page features $25, 1,500- 
2,000 words $50 up. Pub., except when held over a 
month. 

American Forests, 919 17th St., N.W., Washing- 
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ton 6, D.C. (M-50) Articles on trees, forests, soil con- 
servation, land management, water development, out- 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural resources field. Length 1,000-2,500. Out- 
door photos. James B. Craig. 3c up; exceptional black 
and white photographs on unusual oddities and nature 
closeups in the outdoors, $10. Acc. 

American Heritage, 551 Fifth Ave., New York 17. 
(Bi-M-$2.95) Articles on prominent persons and 
events in American history, running to 3,500 or 
4,000 words, susceptible of illustration. ‘These 
articles should be the result of research and should 
add genuine new light or understanding to history; 
we do not want simple retelling of familiar tales, or 


stories of regional or antiquarian interest.’ Bruce 
Catton, Editor. $250 an article. Acc. 
The American Mercury, 250 W. 57th St., New 


York 19. (M-35) Timely articles on life in the United 
States; Americana; nature; new scientific discoveries; 
biographies; travel; humor. 500-2,500. Political 
articles usually assigned. No fiction or verse. Na- 
tasha Boissevain, Managing Editor. $35-$200. Pub. 
Query with outlines. 

The American-Scandinavian Review, 127 E. 73rd 
St., New York 21. (Q-$1) Short stories 1,500-2,500. 
Articles 2,000-3,000 dealing with Scandinavian coun- 
tries or Scandinavians in America. Verse. Photos. Erik 
J. Friis. Articles and stories $30-$40, verse $7.50- 
$15, pictures $5. Acc. 

The American Scholar, United Chapters of Phi Beta 
Kappa, 1811 Q Sreet, N.W., Washington 9, D. C. 
(Q-$1) Articles on subjects ‘of substantial ‘general 
interest in clear and unpedantic language, 3,000- 
4,000; poetry. Hiram Haydn. $5 a printed page, maxi- 
mum $75; verse, $10-$25. Acc. 

The AOPA Pilot, 4644 East-West Highway, Bethes- 
da 14, Md. A new magazine in process of prepara- 
tion for the Aircraft Owners and Pilots Association. 
Human interest factual articles on civilian flying; 
first-person and how-to articles especially desired. 
Also features 100-300 built around a single photo- 
graph. Max Karant, Editor; Charles P. Miller, Man- 
aging Editor. 5c, photos and sketches $5-$10. Acc. 
Query. 

Army Magazine, 1529 18th St., N.W., Washing- 
ton, D. C. Original articles, translations—military 
subjects. Lt. Gen. Walter L. Weible (ret), Editor; John 

B. Spore, Executive Editor. 2 Yac-5c. Pub. 

Astrology Guide, 441 Lexington Ave., New York 
17. (Bi-M-35) Non-technical and technical articles 
on all phases of parapsychology and astrology; ma- 
terial in which astrology is shown as a guide to help 
people. Average length 1,500-2,000. Dal Lee. Ic- 
1Yc. Before pub. 

Audubon Magazine, National Audubon Society, 
1130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, reptiles, amphibians, insects; 
wildlife and conservation of region or locality; 
biographical sketches of living naturalists; how-to-do 
and personal experience on wildlife projects 1,500- 
2,500. No poetry or fiction, or articles about hunting, 
fishing, trapping fur farming, or about cagebirds 
and domestic animals. Photos black and white only. 
John K. Terres, Editor. $15-$75, photos $3 (cover 
picture $15). Acc. Query. 

The Ave Maria, Notre Dame, Ind, (W-15) General 
fiction for adults—no stories that end in a miracle, 
1,500-3,000. General articles commenting on social 
problems, current events; contemporary and historical 
biographies; popularly written devotional and doc- 
trinal articles, with Catholic viewpoint; service articles 
of interest to a family audience; light-touch articles 
with family slant, 800-3,000. Poetry. John Reedy, 
C.S.C., Editor. 1 Yac, poems $5. Acc. 

Barron’s National Business & Financial Weekly, 
50 Broadway, New York 4. (W-35) Financial and 
economic subjects of direct interest to investors, 
1,200-2,000. Robert M. Bleiberg, Editor. $100-$150 
an article. Pub. Query. 
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Breezy. See Humorama, Inc. 

Buick Magazine, 818 W. Hancock Ave., Detroit 1, 
Mich. Well-written articles on places of interest to 
motorists because of scenic, recreational, and/or 
historical attractions; well-established events, festi- 
vals, and celebrations of interest to a large number 
of people; unusual sports and athletic events of broad 
interest; occasional human-interest and seasonal 
features. One-page articles, 400-600 words, should 
include several professional black and white photo- 
graphs; two-page articles, 800-1,000 words, a mini- 
mum of 10 photographs. Photo-features used occa- 
sionally. A limited freelance market. Payment ac- 
cording to value of material. Acc. Supplementary 
rights released. 

Canadian Geographical Journal, 54 Park Ave., Ot- 
tawa, Canada. (M-50) Illustrated geographical ‘arti- 
cles 1,000-2,000. Gordon M. Dallyn. Ic up. Acc. 

Car Life, 41 E 42nd St., New York 17. (M-35) 
General automotive articles carrying consumer appeal. 
Cartoons. Photographs. Good rates; photos $5. Acc. 

Challenge, The Magazine of Economic Affairs, 475 
Fifth Ave., New York 17. (M-20) Articles 1,600- 
2,000 on activities and issues in (1) economics and 
economic topics, (2) social problems, politics, and 
science—of personal, local, regional, national, or in- 
ternational focus, but in all instances always of 
economic significance. Seeks objective, concise, lively 
journalistic treatment with close attention to econom- 
ic Haig Babian. Varying rates. Acc. 
Que 

The Jewish Forum, 179 W. Washington 

, Chicago 2. (Q-$1.25) Jewish and minority prob- 
ol Fiction, ‘poetry, and essays on cultural, theo- 
logical, economic and sociological themes. Benjamin 
Weintroub. Ic. Acc. 

The Christian Century, 407 S. Dearborn St., Chi- 
cago 5. (W) Religious and social-conscious articles 
1,500-2,500. Verse of high quality. Harold E. Fey. 
2c. Pub. No payment for verse. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15, Mass. (D-5) Articles, essays, for editorial and 
department pages, to 800; forum to 1,200; poems, 
jokes, fillers, photos. Erwin D. Canham. 70c an inch 
up. Acc 

Canady Magazine. See Humorama, Inc. 

Computers and Automation, 815 Washington St., 
Newtonville 60, Mass. (M-$1.25) Articles related to 
computers by informed authors 1,000-3,000. Pos- 
sibly cartoons. Edmund C. Berkeley. $10-$15 an 
— Pub. Query 

166 W. 72nd St., New York 23. (Bi-M) Same 
as Hep Cat, below. 

Cue, 6 E. 39th St., New York 16. (W-20) Short 
articles on lighter side of New York City living. Few 
by freelancers—most are staff-written. Emory Lewis. 
$50-$100. Acc. Query by mail. 

The Desert Magazine, Palm Desert, Calif. (M-35) 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 
ology, history, recreation, exploration, personalities, 
homemaking, desert living, Indians, semiprecious gem 
fields; maximum 2,500. Must have the “‘feel’’ of the 
desert country. Photos essential with contemporary 
material. Randall Henderson. 1 Yac up, photos $3. Acc. 

The Diplomat—tTroavel, Fashion, Society Review, 
National Press Bldg, Washington 4, D. C. (M-50) 
Luxury travel pieces to 1,000 on metropolitan areas 
abroad; sophisticated feature articles to 900 playing 
up social foibles; features to 800 drawing subtle 
comparisons between manners and customs in the 
U.S.A. and other countries. Sophisticated light verse. 
Cartoons. Photographs. Hope Ridings Miller, Editor- 
in-Chief. Payment by arrangement. Pub. Queries im- 


portant. 

News Magazine, Prince & Co., 5435 W. 
Fort St., Detroit, Mich. Travel, personality, science 
articles to 500 words. Pictures must accompany MSS. 
Ps mc and white, color transparencies. Top rates. 
ub. 
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Down East Magazine, Camden, Maine. (9 times a 

yr.-35) Essays to 2,500; articles marine, historical, 
character to 2,500; anecdotes. Very few short stories. 
Cartoons. Photographs. No verse. All material must be 
directly related to Maine. Duane Doolittle. $30-$50 
for pieces 2,000-2,500; anecdotes, etc., $5 up. Acc. 

The Elks Magazine, 386 Fourth Ave., New York 
16. (M) National publication of the B.P.O.E. Short 
stories 3,500-5,000; no fiction of other lengths. Ar- 
ticles—sports, hunting, fishing—and also serious fea- 
tures. Policy is to plan articles and then assign them 
to national magazine writers. Photos. No verse, fillers, 
or cartoons. Lee C. Hickley. High rates. Acc. Query. 

Empire Magazine, Denver Post, 650 | 5th St., Den- 
ver 1, Colo, (W-15, with Sunday Denver Post) General 
interest features 250-1,000 on personality, outdoors, 
domestic, authentic history; verse to 20 lines; fillers; 
photo-features; cartoons. All materiol must have 
strong Western peg. H. Ray Baker. | Yec up; photos 
$5. Acc. 

Family Herald, 245 St. James St., W., Montreal, 
Que., Canada. (W-5) Stories 1,500-4,000, romance, 
adventure, mystery, etc., for rural family audience. 
H. Gordon Green. $100. Acc. 

Family Weekly Magazine, 179 N. Michigan Ave., 
Chicago 1, Ill. (W-supplement to newspapers in over 
165 cities) Articles only—no other material. Human 
interest anneal to entire family. 1,400-2,000 words. 
Ben Kartman, Editorial Director. Strong lead articles 
$125-$200, other articles $50 up. Acc. Always query. 

Flying, | Park Ave., New York 16. (M-35) Edited 
for pilots, private and corporate aircraft owners, 
service operators, and others connected with or in- 
terested in aviation. Articles 1,500-2,000 on civil 
and military flying experiences, techniques in flying, 
air power development, travel, new planes and equip- 
ment, sports flying, business flying, flying lore. Black 
and white and color photos. Gill Robb Wilson. $50- 
$150, black and white photos $5 up, transparencies 
$75 up. Acc. 

Forbes Magazine (of Business and Finance), 70 
Fifth Ave., New York 11. (Semi-M-50) Readership 
predominantly among investors; interested in narra- 
tive-form articles about major U. S. corporations with 
stock in public hands, accounting for their changing 
fortunes. Also instructive feature articles directed at 
investors. Informal, casual photos. Byron D. Mack. 
Articles $50-$250. Pub. Query. 

Forest and Outdoors Magazine, 4795 St. Catherine 
Ct., W., Montreal 6, Canada. (M-25) Official pub- 
lication of the Canadian Forestry Association and the 
Ontario Federation of Anglers & Hunters. Photo 
features of 6-12 pictures pertaining to hunting, fish- 
ing, and other outdoor sports. Filler photo stories of 
1 or 2 pictures on how-to subjects. Unusual outdoor 
news photos. No text stories. Some second rights 
purchased. R. J. Cooke. Photos $2-$4. Pub. Acc. if 
author requires. Query on material involving much 
photographic work. 

Fortnight: Magazine of the Pacific Coast, 784 N. 
La Cienega Blvd, Los Angeles 46, Calif. (M-25) 
Articles of specific interest to West Coast readers. 
R. R. Mathison. About 2c. Pub. 

The Freeman, Foundation for Economic Education, 
Irvington-on-Hudson, N. Y. (M-50) Articles explain- 
ing and promoting such libertarian ideals as private 
ownership, willing exchange, open competition, and 
limited government. Paul L. Poirot, Managing Editor. 
5c. Pub. 

Frontiers, 19th St. and Parkway, Philadelphia 3, 
Pa. (5-times yr.-50) Natural history articles, 1,800- 
2,000. Must be scientifically accurate but in adult 
layman’‘s language. Photos in story sequences or with 
articles. McCready Huston. Prices by arrangement. 

Pub. Query. 
: Gaze, Gee Whiz! See Humorama, Inc. 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi- 
ness. First-person stories especially desired. Fillers up 
to 400 words; poems 20 lines or less, on business 
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themes. Photos of industrial subjects with business 
slant. James A. Decker. 2c up, poetry 35c line, photos 
$6. Acc. 

Gourmet, Penthouse, Hotel Plaza, New York 19. 
(M-50) Sophisticated, entertaining, authentic inform- 
ative articles about food and good living; 2,500- 
3,000 including recipes as necessary. Cartoons. Acc. 

Greater Philadelphia Magazine, 1831 Chestnut St., 
Philadelphia 3, Pa. (M-35) Articles to 1,500 on a 
variety of subjects dealing with Greater Philadelphia 
area, with emphasis on business community; person- 
ality sketches of local persons; photo series. Arthur 
Lipson, Editor and Publisher; Alan Halpern, Exec- 
utive Editor. To $25 an article. Pub. 

Grit, Williamsport 3, Pa. (W-10) Odd, strange pic- 
tures, brief text; personalities and articles of general 
interest, 300-500; short illustrated articles for wo- 
men’s and children’s pages. 2c, photos $3. Acc. 

Guideposts, 345 E. 46th St., New York 17. (M) 
Articles, preferably first person, 750-1,500, showing 
how spiritual principles have been applied to daily 
living. Must be factual; avoid essay or editorial ap- 
proach. Short features. Leonard E. Le Sourd, Executive 
Editor. $15-$100. Acc. Query. 

Guns Magazine, 8150 Central Park Ave., Skokie, 
Ill. (M-50) Articles 1,500-3,000 on all aspects of gun 
sport; articles on prominent shooters, designers, or 
other persons important in the gun game. Controver- 
sial topics provided they have authenticity and reader 
interest; shooting tips and techniques. Photographs. 
Cartoons. £. B. Mann, Editor; William B. Edwards, 
Technical Editor. 5c, cartoons $10, photos $5. Pub. 
Query. 

Hep, P. O. Box 2257, Fort Worth, Texas. (M-25) 
Top quality features including scandal, exposé, en- 
tertainment, with two or more pictures closely keyed 
to the subject. All material must dea! with the Negro 
race in some exciting way. Adelle Jackson, Editor. 
Open rates. Acc. Query. 

Hep Cat’s Digest, 166 West 72nd Street, New York 
23. (Bi-M) Articles for digest-type of magazine, 500 
to 1,000 on teen-agers, particularly rock ‘n’ roll fea- 
tures. Fillers, poems, cartoons. Robert E. Fitscher. 
lc-3c, photos $3-$5. Pub. 

Hep Cats, 166 West 72nd St., New York 23. (Bi- 
M) Articles 500 to 1,000 on teen-age, particularly 
rock ‘n’ roll features; celebrities; news of teen-a 
doings in various sections of country. Fillers to 50 
words. Poems. Cartoons. Robert E. Fischer. 1c-3c, 
photos $3-$5. Pub. 

Herald-American Sunday Magazine, 123 N. Ala- 
meda, Compton, Calif. (W-10) Fiction to 2,500; ad- 
venture, action, romance, suspense. Articles on fam- 
ily problems, home money-making, etc. Cartoons. 
Milt Smith. Acc. Do not query. 

HiFi & Music Review, | Park Ave., New York 16. 
(M-35) Features on use and enjoyment of high- 
fidelity equipment. Personality stories with emphasis 
on recording stars. Photographs. Little fiction. Oliver 
P. Ferrell. 8c-10c, photos $10-$20. Acc. 

High Fidelity Magazine, Great Barrington, Mass. 
(M-60) Very little fiction; must be on music, records, 
audio, and preferably in humorous vein. Articles to 
2,500 on music, musicians, sound-reproduction, and 
allied subjects connected with the listener’s art. 
Verse, fillers, cartoons, photographs, if relevant. John 
M. Conly. 5¢ up. Acc. 

Hometown—The Rexall Magazine, 8480 Beverly 
Blvd, Los Angeles 54, Calif. (M-free) Fiction 1,800- 
3,300 with family appeal, humor, light romance; no 
crime or controversial subjects. Occasional articles 
1,000-2,000 of interest to homemakers, family, on 
how-to-do home projects, child care, etc. Oversupplied 
with fillers, quizzes, cartoons. V. W. Beardsley. Fiction 
to $100, articles to $50, pictures $5. Acc. 

Humorama, Inc., 655 Madison Ave., New York 21. 
Comprises: Joker, Jest, Comedy, Breezy, Gee Whiz!, 
Snappy, Gaze. Cartoons in the girl cheesecake field, 
also general cartoons; submit roughs. Jokes to 250 
words, fillers with humor, epigrams with a quip or 
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message, satire to 1,000 words. No clippings or re- 
prints. Ernest N. Devver. 3c, verse 35¢ a line, car- 
toons $9 up. Acc. 

Ideals, 3510 W. St. Paul Ave., Milwaukee 1, Wis. 
(Q-$1.50) Poems, short stories, articles, Kodachromes, 
art work— inspirational, patriotic, religious, family, 
childhood, nostalgic subjects. The magazine is de- 
voted to “clean, wholesome, old-fashioned American 
ideals.“” Van B. Hooper. $10 an article or poem, 
photos $5 up, transparencies $25 up. Pub. Query 
before submitting material. 

Inside San Francisco, 45 Maiden Lane, San Fran- 
cisco 8, Calif. (M-35) Articles to 2,000 pertaining 
to San Francisco, its places, people, and history Short 
verse. Fillers to five lines. No fiction. Gil Coleman. 
Articles $75, verse $5 up. Pub. 

Jest Magazine. See Humorama, Inc. 

Joker. See Humorama, Inc. 

Jubilee, 377 Fourth Ave., New York 16. (M-35) A 
national pictorial monthly of Catholic life, edited by 
laymen. Not in market for text pieces. Picture stories 
only, at $5 a picture. Edward Rice, Robert Lax, 
Robert Reynolds, Senior Editors. Do not query. 

Labor’s Daily, Box 338, Bettendorf, lowa. (D) 
Sponsored by International Typographical Union. 
Articles and interviews on all phases of labor—politi- 
cal action, community service, unusual jobs; exposés 
of political and economic matters of interest to 
unions. Humor, satire, short fiction dealing with 
unionism, civil rights, current social problems. Short 
verse of professional quality on labor subjects. Car- 
toons—worker’s eye view of shop or office situations, 
political satire, with liberal slant. Spot photos of 
strikes, violence, or unionists participating in com- 
munity service. Also seeks responsible stringers in 
key cities, New Orleans, Minneapolis, Boston, Chicago, 
Houston, Dallas, Louisville. Ralph S. White, Editor. 
35c-50c a column inch, photos $1-$5. 10th of 
month following pub. Query on major projects. 

Laugh Book Magazine, 438 N. Main St., Wichita 
2, Kan. (M-35) Humorous articles, stories, anecdotes 
to 1,000 words. Themes deal with domestic situations 
and events common to and familiar to most readers. 
Charley Jones, Editor. 2c-3c, cartoons to $25, jokes 
50c, verse to 50c a line. Acc. 

Law and Order, 72 W. 45th St., New York 36. 
(M-35) Directed to law enforcement officers, particu- 
larly chiefs of police. Articles 1,000-1,500, chiefly 
by persons in law enforcement field; most of them 
assigned. A few cartoons. Lee E. Lawder. 2c, car- 
toons $5. Pub. Query. 

Leatherneck, P. O. Box 1918, Washington 13, D. 
C. (M-30) Fiction, humor, articles to 3,000. Must 
have strong Marine slant. Shorts to 1,500. Colonel 
Donald L. Dickson, USMC. To $200. Acc. 

The Marine Corps Gazette, Box 1844, Marine 
Corps Schools, Quantico, Va. (M-30) Professional mil- 
itary, Marine Corps, naval, air articles, illustrated, 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 
3000-3500 stories . . . articles 
... serials... series. Now 
teaching it. 


ALSO CRITICISM AND 
COLLABORATION 


Write for Terms and FREE pamphlet 

“Fundamentals of Juvenile Writing” 

Juvenile Books Manuscript Criticism 
a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


CONFESSION CRITIQUE 


Let us help you find your way to sales, writing for the 
Confessions. this is one market where a pro’s name is not 
important to the editor. One of the best paying markets 
and an open field for beginners. We give you helpful, 
thorough criticism using the same methods which sell our 
own work. $1 per 1000 or fraction thereof. Minimum $3. 
Confession Scribe’s Clinic 
1302 E. 9th St., No. 2 Long Beach 13, Calif. 


MANUSCRIPT TYPING 

First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 

One Carbon if desired 

MAUDE B. TABER 

Amsterdam, N. Y. 


R. D. 3 


do it for you. 


Help. 


Book Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 


Write for my free descriptive folder entitled Book Writing 
It tells you what | do and how we get started. 


CHARLES CARSON, Siterary Consultant 


Post Office Box 638-A, Manhattan Beach, Calif. 


January, 1958 
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with emphasis on amphibious warfare—1,000-5,000. 
Lt. Col. John A. Crown, USMC. 3c-6c. Acc. 

Mature Years, 201 Eighth Ave., S., Nashville 2, 
Tenn. (Q) Fiction 1,500-2,000 of interest to older 
adults. Articles 1,200-1,500 for same group—hobby, 
devotional, activities. Verse. Photos. John W. Cook. 
lc-15c¢, photos $5-$6. Acc. 

Mexico This Month, Calle Atenas 42-601, Mexico 
6, D. F. Articles 1,000-1,200 on off-the-beaten- 
track Mexican material—light, humorous twist de- 
sired. Good picture stories. Anita Brenner. About $24 
an article. 

The Miraculous Medal Magazine, 475 E. Chelten 
Ave., Philadelphia 44, Pa. (Q) Any good story to 
2,500 that agrees with Catholic teaching. ‘We 
don’t buy sermons—the story is the thing.’’ Verse on 
religious themes, especially the Virgin Mary, to 20 
lines, but preferably shorter. Rev. Joseph A. Skelly, 
C.M., Editor. 1 Yec up, verse 50c a line up. Acc. 

Montana: The Magazine of Western History, 
Roberts at Sixth Ave., Helena, Mont. (Q-75) Authen- 
tic but readable historical articles about the West— 
Arizona, Nevada, Utah, Wyoming, Nebraska, Texas, 
California, Colorado, North and South Dakota. Pri- 
marily interested now in fur trade, mining, and open 
range ranching articles. Michael Kennedy, Managing 
Editor. Pub. Query. 

The Montrealer, 770 St. Antoine St., Montreal, 
Canada. (M-25) Good quality serious and light fic- 
tion, 1,200-2,500. Cartoons. Canadian contributors 
preferred. David L. Hackett. Varying rates. Pub. 

Most, 166 W. 72nd St., New York 23. Require- 
ments same as for Hep Cats, above. 

Motor News, 139 Bagley Ave., Detroit 26, Mich. 
(M-25) Outdoor adventure and travel articles. Photos. 
Covers United States but is especially interested in 
Michigan and nearby states. William J. Trepagnier. 
$50-$100. Acc. 

Movie Mirror, 44] Lexington Ave., New York 17. 
(M-25) Fresh, exciting stories about the top movie 
movie stars. Interviews on specific phases of a movie 
star’s life also acceptable. Feature stories must be 
new and exclusive. All stories must lend themselves 
to photographs. Also uses third person articles about 
the movies stars on unusual ideas. Exclusive picture 
sets. Length 2,000 words. Richard Heller. $100 up. 
Acc. Query. 

Movie Show, 441 Lexington Ave., New York 17. 
(Bi-M-25) Same requirements as Movie Mirror, above. 

The Nation, 333 Sixth Ave., New York 14. (W-20) 
Articles on current events of social and palitical sig- 
nificance; emphasis on good reportage. Liberal view- 
point. No verse. Carey McWilliams, Editor. 2c. Pub. 

The National Guardsman, 100 Indiana Ave., N. 
W., Washington 1, D. C. (M-25) Military (Army and 
Air Force, not Navy, Coast Guard, Marine) articles 
500-3,000. Military cartoons. Allan G. Crist. 5c up, 
cartoons $7.50. Pub. Fully stocked till June, 1958. 

The National Humane Review, 896 Pennsylvania 
St., Denver 3, Colo. (M-15) Articles 600-2,000 on 
cruel and inhumane or unusually kind treatment of 
children or animals; exposés; reforms. | Y2c-2c, pho- 
tos extra. Pub. 

National Review, 211 E. 37th St., New York 16. 
(W-20) Articles 1,000-3,000 on politics, foreign af- 
fairs, the arts. Political cartoons. Conservative view- 
point. William F. Buckley, Jr. Pub. Query. 

Nature Magazine, 1214 16th St., Washington, D. 
C. (10 issues a year-50) Illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
verse. (Currently overstocked with fillers and verse.) 
R. W. Westwood. Ic-3c. Acc. Query. 

The New Christian Advocate, 740 N. Rush St., 
Chicago 11. (M-35) Now edited for ministers only. 
Articles 1,200-1,500 on preaching, the ministry of 
music, pastoral care, church administration, coun- 
selling on personal problems, missions, the parsonage 
family. No fiction. Photographs may be submitted 
with manuscript as illustrations. Sonnet length verse, 
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or shorter. T. Otto Nall and Newman S. Cryer, Jr., 
Editors. Varying rates. Acc. 

New Mexico Magazine, Santa Fe, N. M. (M-25) 
Illustrated articles on New Mexico, 1,500. George 
Fitzpatrick. $15 an article, 4x5 transparences for 
color section, New Mexico subjects only, $25. Pub. 
Verse, New Mexico scene only, no payment. 

New Republic, 1244 19th St., N.W., Washington 
6 D. C. (W-20) Articles to 3,000 on political, cul- 
tural, and social subjects. Gilbert A. Harrison. Pay- 
ment by arrangement. Query. 

Oldsmobile Rocket Circle Magazine, 4] E. Oak St., 
Chicago 11. (M-free) Non-commercial material simi- 
lar to that in mass consumer magazines. Photos. High- 
class, sophisticated treatment of spectator sports, par- 
ticipation sports, entertaining, entertainment world, 
travel. Miss Barbara DaVee, Manuscript Editor. Pay- 
ment by negotiation. Query. 

Opinion, 1123 Broadway, New York 10. (M-25) 
Articles 2,000; short stories 2,000; verse; fillers; all 
of Jewish interest. 1c. Pub. 

The Optimist Magazine, 1721 Railway Exchange 
Bidg., St. Louis, Mo. (M-25) Articles of interest to 
businessmen— industry, science, government, eco- 
a. travel, human interest. Ralph J. Gentles. 3c. 

ub. 

Our Dumb Animals, 180 Longwood Ave., Boston 
15, Mass. (M-15) S. P. C. A. organ. Animal articles 
and stories, not fiction, to 600; photos. W. A. Swal- 
low. Yac, photos $1 up. Acc. 

Our Navy, | Hanson Place, Brooklyn 17, N. Y. 
(Bi-M-25) Articles and fiction (action or humor) with 
strong Navy enlisted slant; must entertain or inform 
the enlisted U. S. Navy bluejacket. Frank Uhlig, Jr., 
Payment at varying rates. Pub. 

Our Sunday Visitor, Huntington, Ind. (W-5) Ar- 
ticles of Catholic interest 850-1,000. F. A. Fink, 
Managing Editor. 2c up. Acc. 

PEN (Public Employees News), Box 2451, Denver |, 
Colo. (M) Articles and fiction 1,000-2,500, illustrat- 
ed with photos if possible. Original anecdotes 100- 
200. Cartoons. J. Rex Fleming, Assistant Editor. 3c, 
cartoons and photos $5. Acc. Copy of magazine will 
be sent on request. 

People and Places, 1800 W. Fullerton Ave., Chi- 
cago 14. (M-free-controlled) Human interest picture 
stories on people and places in the United States. 
Quality of pictures is of major importance; top quality, 
candid, unposed type, plenty of animation and human 
interest; usually requires first rights; returns unused 
photographs. Ralph N. Swanson. 2 wks after Acc. 

People Today, 535 Fifth Ave., New York 17. (M- 
15) Staff-written. Buys occasional picture stories of 
professional quality and current interest, also leads, 
tips, or hot and exclusive news-feature stories on 
personalities or social phenomena. Irene Greenberg, 
Editor. Good rates. Acc. 

Photoplay, 205 E. 42nd St., New York 17. (M-20) 
Personality features on Hollywood stars, 3,000. Can- 
did photos of stars. Almost all stories are assigned to 
avoid duplication, and there is a very limited free- 
lance market. Evelyn Pain. Open rate. Acc. Query 
essential. 

Popular Electronics, 366 Madison Ave., New York 
17. (M-35) Articles on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
words. Fillers. Cartoons, Photographs. No fiction ex- 
cept by experienced writers in the electronic field. 
Vin Zeluff, Managing Editor. Varying rates for text, 
cartoons $7.50, photos $7.50. Acc. 

Quote, Droke House, Indianapolis 6, Ind. (W-15) 
Original anecdotes to 150 words for the use of public 
speakers. Original epigrams. Occasional light verse. 
Maxwell Droke, Editorial Director. Varying rates 
according to quality. Acc. 

The Reign of the Sacred Heart, Hales Corners, Wis. 
1,500 words up. Adventure, mystery, love, home, ad- 
justment to surroundings, racial problems—anything 
of interest to the general reader, provided it is clean 
and wholesome. ‘’Fiction that contains a good lesson, 


AUTHOR & JOURNALIST 


either implied or expressed, and stories portraying 
self-sacrifice and unswerving loyalty and dedication 
to a cause are most welcome.” Prefers — end- 
ings. Rev. George Pinger, S.C.J., Editor. 1 Yac. Acc. 

Rod and Gun, 16 E. 55th St, New York 22. (Bi- 
M-35) Articles on fishing, hunting, boating, wildlife 
conservation, etc. Leonard Cole. Good rates. 30 days 
after acc. 

Rod and Gun in Canada, Gardenvale, Que., Can- 
ada. (M-20) Personalized, action-filled hunting and 
fishing articles to 1,800. ‘Issue’ material involving 
controversy between provinces and federal govern- 
ment, between areas, between various groups. How-to 
material on outdoor topics. Some cartoons. News 
photos. Reg. R. Fife. Varying rates, cartoons $5, 
photos $2-$5. Acc. Query. 

Rosicrucian Digest, Rosicrucian Park, San Jose, 
Calif. (M) Articles on almost any subject—the sci- 
ences, the arts, human relations. Constructive think- 
ing related to everyday living—not obvious surface 
matters, but using as common ground, thought which 
is of the universal. Frances Vejtasa, Editor. 2c (or 
by arrangement). Acc. 

. Anthony Messenger, 1615 Republic St., Cin- 
cinnati 10, Ohio. (M-25) Catholic family magazine. 
Human-interest features on prominent Catholic a- 
chievements and individuals; articles on current events, 
especially when having Catholic significance, 2,000- 
2,500; short stories on modern themes slanted for 
mature audiences, 2,000-2,500; seasonal stories. 
Extra payment for photos retained. Occasional poetry 
on inspirational, religious, romatic, humorous, and 
nature themes. Rev. Victor Drees, O.F.M. 3c up. Acc. 

The Saturday Review, 25 W. 45th St., New York 
36. (W-20) Literary and general articles of ideas, 
philosophy, education. Poetry of quality. Cartoons. 
Photos. Articles $75-$150, verse 50c a line, pictures 
$10. Pub. Query. 

Scenic South, Standard Oil Company (Kentucky), 
Starks Bldg., Louisville 2, Ky. Photographs with cap- 
tions—single or in series—showing subjects of scenic, 
historical, and general interest in Alabama, Florida, 
Georgia, Kentucky, Mississippi. Black and white glossy 
prints 8x10 for inside pages; transparencies 4x5 or 
larger for covers. Robert B. Montgomery. Black and 


white photos $5-$10, color transparencies $75. Acc. ° 


Copies of magazoine available to freelance photog- 
raphers. 

Seattle Times Sunday Magazine Section, Box | 892, 
Seattle 11, Wash. (W-20) Features on Pacific North- 
west subjects only, 1,000-1,200. Picture layouts on 
regional topics for roto section. No fiction or verse. 
Chester Gibbon. $15 for unillustrated article; $25 
with suitable art. Pub. 

Sepia, 1220 Harding, P. O. Box 2257, Fort Worth, 
Texas. (M-25) Top quality picture stories including 
news, exposé, entertainment, sports, oddities, all 
with pictures closely keyed to story. All material must 
deal with the Negro race. Mrs. Adelle Jackson. $50- 
$200 for complete story with pictures. Acc. Query. 

Short Stories Magazine, 501 Fifth Ave., New York 


Do You Make These 
Mistakes in English? 


MANY PERSONS say “between you and I” 
instead of “between you and me”—‘‘who” 
for ‘“‘whom.” Every time you speak or write 
you show what you are. Mistakes in English 
reveal lack of education, refinement. Real 
command of English will help you reach 
any goal. 

pas a day Sherwin : 

ody’s famous invention—and you can act- 

ually SEE your English improve. It teaches Sherwin Cody 
by HABIT—makes it easier to do it the RIGHT way. 
FREE BOOK. Lack of language power may be costing you 
thousands of dollars every year. See what Mr. Cody’s 
method can do for you; it a, boca ey to find out. 
Write now for free book, “How u Can Master Good 
English in 15 Minutes a "day.” SHERWIN CODY COURSE 
IN ENGLISH, 2601 Central Drive, Port Washington, N. Y. 
(No salesman will cali.) Tear this out as a reminder. 


MANUSCRIPT TYPIST 


Is your speling wrotten like | this? 
Punctuation; no bet tter ; 


Then unpucker that brow. Send your story to 
CLARA BRINSON 
100 Delaware Avenue Delmar, Delaware 
Anything less than book-length. 
Flat Rate 50c per thousand words plus postage. 


PERSONAL HELP FOR YOU 


Need some personal—not standardized—help in plotting, 
characterization, organization, marketing both fiction and 
non-fiction, juvenile and adult? Consult professional writer, 
teacher, and critic. 


MRS. M. L. HOPCRAFT Alameda, New Mexico 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in Braille. I’d like to help you, 
too. Tell me your needs and write for details. 
WILL LOZIER 
134-35 Cherry Avenue, Flushing 55, N. Y. 


SPELLING, AWKWARD GRAMMAR, PUNCTUATION 
Are these three handicapping your sales? Let me correct them. 
Neat, dependable ae bond: paper, carbon. For complete editing, 
corrections and typing, $1. 5°! per 1000, or 25c per page. I pay post- 


age. Typing only, 500 1 
Or, D YOU EVE "WISH for friendly, personal CRITICISM, 
without a 2 follow-up offer of a ‘‘course’’? Doubtful if your stories 
are “‘right’’? Let me prepare them. —- changes, rewriting, 
plot- improving, if needed. 1000, with- 
out typing. $3 minimum on this. 
Let me know your problems 


EVA LONGSDORF 
Your friendly typist R. 2, Arkansaw, Wisconsin 


WITH YOU WON’T COST YOU A PENNY! 


THE OPPORTUNITY OF A 
You will become a selling writer if | take you in my limited 


LIFETIME 
circle of writers, OR MY WORK 


THE STORY CREATOR 


temporarily frozen imagination. 
developing a steady an 
necessary elements that make a story salable. 
writer o 


CREATOR: 


about the short-sto 


in PLOTTING WITHOUT TEARS always stands ready to break the ice of a 
It gives you a step-by-step method for 
unlimited supply of story plots containing all the 
A prolific and 
some 700 published stories had this to say about THE STORY 


“1 believe you are the first one to call attention to certain facts in story 
structure and plotting jin the 30 or more years | have been cerebrating ideas 


In its SECOND Bic PRINTING, it is now being used in several universi- 
ties, in television and movie studios, as well as by successful magazine 


If you have tried “systems, plans,” 
“courses,” etc., without success, write 
for my pamphlet which gives details of 
this unique offer. 


One writer, work- 
my supervision SOLD MORE 
AN “foo STORIES WITHIN A FOUR- 


MONTH PERIOD! 


January, 1958 


it 
eae: ORDER YOUR COPY TODAY! PRICE $3.00 Send for the pamphlet today! It is 
FREE and puts you under no obligation. 
Malibu 1 GEORGE KELTON California 
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17. (Bi-M-35) All types of action adventure stories 
to 8,000; original plots and mature writing. Cylvia 
Kleinman. Ic. Acc. 

Ski Magazine, Hanover, N. H. (Six issues October 
through March-35) Articles 400-2,000 on ski trips, 
controversial subjects, techniques, equipment, resorts, 
personalities. Humor, fillers about skiing. Cartoons. 
Fred Springer-Miller. 1c-5c, photos $1-$10. Acc. 

Skipper, 181 King George St., Annapolis, Md. (M- 
35) Outstanding sea fiction 3,000-5,000. Articles 
2,500-3,000 with human interest approach to boat- 
ing, cruising, racing, boats, ships, and the sea. Inter- 
ested in controversial material if fair and documented. 
Photographs and photo essays. H. K. Rigg, Editor. 3c 
up, photos $5 up. Pub, except by special arrange- 
ment. 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex (Q-75) Quality stories to 3,000. Ar- 
ticles on regional, literary, national, world problems. 
Poetry. Allen Maxwell. Prose Yac, $5 a poem. Pub. 

Stare, 655 Madison Ave., New York 21. (Bi-M-25) 
Photos—cheesecake, pinups. Steve André. Photos $6 
—contact prints considered. Acc. 

Sun, Box 142, Oakland, N. J. (M) International 
nudist magazine. Stories and articles, especially edi- 
torials, about nudism per se or in any field of allied 
interest such as mental and social hygiene, physical 
culture, nutrition, recreation. Photos, cover transpar- 
encies. Margaret A. B. Pulis. 1c, photos $3, transpar- 
encies $5-$10. Pub. 

Sunshine & Health, Box 142, Oakland, N. J. (M) 
American nudist magazine. Requirements as for Sun, 
above. Margaret A. B. Pulis. 

Sunshine Magazine, The House of Sunshine, Litch- 
field, Ill. (M-15) Human interest topics which tend 
to develop character or overcome weaknesses and 
difficulties or which demonstrate helpful conduct 
toward people or causes. Stories should be forceful 
with surprising climax. No love triangle or death- 
bed stories. Maximum 1,500 words; 1,200 preferred. 
No poetry. Henry F. Henrichs, Editor. Rate according 
to merit. Acc. 

The Tamarack Review, Box 157, Postal Station K, 
Toronto 12, Ont., Canada. (Q-$1) Fiction of literary 
quality to 10,000. Critical essays, travel, criticism of 
movies, TV, drama, to 10,000. Verse of literary 
quality. About Ic. Pub. 

Theatre Arts, 130 W. 56th St., New York 19. (M- 
50) Articles on the theatre and associated arts, 500- 
2,000. Most material written on assignment. John 
D. MacArthur, Editor and Publisher. 2c. Pub. 

Tic, P.O. Box 350, Albany 1, New York. Articles 
for dentists on dental or dental related themes, 800- 
2,400. Cartoons; photographs and other illustrations, 
individual or series. To $75 an article. Acc. 

Town & Country, 572 Madison Ave., New York 22. 
(M-75) Satirical, topical short stories, articles, essays, 
on unusual subjects, addressed to a general, mature 
audience. Small freelance market. Varying rates. Acc. 

Trail-R-News Magazine, 546 W. Colorado, Box 
1551. Glendale, Calif. (M-10) Articles built around 
travel or mobile life, 1,200-3,500. Each should be ac- 
companied by two glossy photos. Stock photos ac- 
ceptable. Articles must deal specifically with a trip 
or locality. No generalities wanted. Interested in 
Eastern and Midwestern material. Technical matter 
by arrangement. $12.50-$25 an article. Pub. 

True Astrology Magazine, 44] Lexington Ave., 
New York 17. (Bi-M-35) Articles on popular prob- 
lems as related to astrology; average length 1,500- 
2,000. Dal Lee. Ic-1 Yac. Before pub. 

True West, P. O. Box 5008, Austin 31, Tex. (Bi-M- 
25) An all-fact magazine of the Old West—badmen, 
gold rush days, cattle drives, ghost towns, range 
wars, the “little men’’ that made the Old West. 
Wants the fast movement of fiction combined with 
the factual accuracy of historial journals. Articles 
1,500-5,000. Fred Gipson, Editor. 1c. Pub. 

TV and Movie Screen, 441 Lexington Ave., New 
York 17. (M-25) Articles with a kick; warm personal 
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stories about the top stars of television and motion 
pictures, with emphasis on those stars who are the 
favorites of teen-agers. Also uses exclusive picture 
stories. Stories must have a new slant; may be inter- 
view, byline, or third person. Byline stories by the 
stars with signed releases. Maximum length, 2,200. 
Richard Heller. $100 up. Acc. Query. 

TV Picture Life, 441 Lexington Ave., New York 
17. (Bi-M-25) Warm and personal interview stories 
about the most popular stars on TV. Feature stories 
must be new and exclusive and lend themselves to 
pictures. Also straight third person articles about the 
stars if the idea is an exciting one. Exclusive picture 
sets. Maximum length, 2,500. Richard Heller. $100 
up. Acc. Query. 

TV Stage, 441] Lexington Ave., New York 17. 
(Bi-M-25) Warm and personal interview stories about 
the top stars on TV and occasional behind-the-scenes 
stories about TV shows. Also exclusive picture sets. 
Stories should be full of quotes. Byline stories with 
signed releases by the stars. Maximum length 2,200. 
Richard Heller. $100 up. Acc. Query. 

Vermont Life, State House, Montpelier, Vt. Illus- 
trated factual Vermont articles. Photos, black and 
white and color. Arranges photo and article assign- 
ments with freelancers at higher than listed rates. 
Walter Hard, Jr. 2c. Pub. 

Victorian Magazine, Lackawanna 18, N. Y. (M- 
30) A Catholic magazine specializing in good short 
stories (1,500-2,500), short-shorts (under 1,000), 
based on the choices of people living in today’s tur- 
bulent world. Interesting articles with or without 
religious interest (1,200-2,500). Good fillers and 
cartoons. No one-line fillers. Nelson W. Logal. 1c-5c. 
Acc. 

Virginia Quarteriy Review, | West Range, Char- 
lottesville, Va. (Q-$1) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and verse 
of high standard. Charlotte Kohler. Good rates. Pub. 

Weekend Magazine, 321 St. James St., W., Mon- 
treal, Canada. Magazine section of 26 Canadian 
dailies and the Standard. Limited market for short 
features of Canadian interest. Fillers. Photo features, 
including color. Articles $200 up. Acc. Query on 
articles. 

What's Cookin’ in New York, 126 Clinton St., 
New York 2. (M-15) Informal, light, semisophisti- 
cated fiction and articles to 800. Humor. Verse. Food 
and entertainment material preferred. Helen Dunn, 
Editor-Publisher. Contributors’ copies only. 

Yale Review, 28 Hillhouse Ave., New Haven, Conn. 
(Q-$1) Articles on current political, literary, scientific, 
art subjects 4,000-5,000. Quality short stories. Poetry. 
J. E. Palmer, Editor; Paul Pickrel, Managing Editor. 
Good rates. Pub. 

Yankee, Dublin, N. H. (M-25) Articles on New 
England subjects to 2,000. Poetry, any subject but 
preferably not over 30 lines, preferably shorter. Ad- 
dress poetry to Jean Burden, 403 Ventura St., Alta- 
dena, Calif. 2c-10c, poems $5. Pub. or Acc. 

Your Personal Astrology Magazine, 44] Lexington 
Ave., New York 17. (Q-35) Astrological articles help- 
ful to the individual reader. Average length 1,500- 
2,000. Dal Lee. Ic-1 Yac. Before pub. 


Men’s Magazines 


Action, Hillman Periodicals, 535 Fifth Ave., New 
York 17. (Bi-M-25) True adventure, preferably in 
yi person, 2,000 up. James A. Bryans. Good rates. 

Adventure Magazine, 205 E. 42nd St., New York 
17. (M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,000. Articles 
2,000-6,000 on adventure, men at work, sports, 
science, exploration. Fillers 5-1,000. Cartoons. Photos. 
Alden H. Norton. Fiction $250 up, non-fiction $150 
up. Acc. 

Argosy: The Man’s Magazine, 205 E 42nd St., 
New York 17. (M-35) ‘’The best available stories for 


AUTHOR & JOURNALIST 


men. Action is important; drama is essentiak.’’ Short 
stories to 5,000; novelettes 10,000-15,000. Articles 
1,500-5,000—first-person adventure, sports, science, 
medicine, living. Features. Cartoons, Henry Steeger, 
Editor; Alden H. Norton, Executive Editor. High rates. 


cc. 

Bachelor, 655 Madison Ave., New York 22. (Q-35) 
Personality sketches and other articles of male in- 
terest to 3,000. Fiction, especially short-shorts with 
twist or shock endings. Bruce J. Friedman. Fairly 
good rates. Acc. 

Caper, 8511 Sunset Blvd., Los Angeles 46 Calif. 
(M-50) Sexy, strong, male fiction; some satire if 
easily intelligible; occasional crime and adventure 
fiction. Fiction length 1,200-2,000. Sexy, humorous, 
mildly sophisticated articles presenting the male point 
of view; occasional fact pieces on crime, sports, guns, 
sex, music, etc. Article length 1,500-2,000. Jokes. 
Cartoons. Photos of girls. Appeal of magazine is to 
men 18-45. $75-$100. 

Cavalier, 67 W. 44th St., New York 36. (M-25) 
Articles: adventure, exposé, self-help—anything that 
has both excitement and interest for men. Narrative 
shorts 500-1,000. No fiction. James B. O’Connell, 
Editor. For promotable lead article $750, middle-of- 
the-book articles $300-$400, shorts $50-$75. Query 

Challenge for Men, 444 Madison Ave., New York 
22. (Bi-M-25) Articles 2,500-5,000—adventures, his- 
toricals, Westerns, exposés, medical, service stories. 
No freelance fiction. Cheesecake and action photo 
sets. Phil Hirsch. Articles $150 up, photos $10-$25, 
photo sets $50 a‘page. Acc. Query. 

Courage, Gusto, and Man’s Exploits, Room 307, 303 
Lexington Ave., New York 16. (Bi-M-25) Same re- 
quirements as Rage for Men, below. 

The Dude, West Park Publishing Co., 48 W 48th 
St., New York 36. (Bi-M) Ultrasophisticated but lit- 
erary short stories. Off-beat articles of male interest, 
1,000-5,000. No sin cities, no straight men’s ad- 
venture articles. Light, urbane articles springboarding 
from the boudoir. Bruce Elliott. 5c-FOc. Acc. 

Epic, 16 E. 55th St., New York 22. (Bi-M-25) Ad- 
venture and outdoor articles to 6,000; picture stories. 
Leonard Cole. Good rates. 30 days after acc. 

Escapade, 1472 Broadway, New York 36. (M-50) 
Strong, earthy fiction in the Saroyan, O’Hara, Hem- 
ingway vein, 1,250-3,000. Satires, humorous take- 
offs on the American way of life; sports; music per- 
sonalities, male fashions from a sophisticated view- 
point. Burton Wohl. Top rates. 30 days after acc. 
Query on special articles. 

Esquire, 488 Madison Ave., New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories; cartoons; con- 
troversial article ideas. Arnold Gingrich. Pays accord- 
ing to quality and length. Acc. 

Fling Magazine, 44 E. Superior St., Chicago 11. 
(Bi-M-50) Fiction 1,000-3,000 strictly adult, locale 
anywhere outside the U.S.A.; basic ideas unusual 
and off-beat; quality in writing a must. Satire 1,000- 
2,500, sexy and different but in good taste. Articles 
1,000-2,500; controversial; interviews; biography; 
travel; some sports. Jokes. Sexy cartoons. Pin-up 
photographs. Arv Miller, Editor-Publisher. $100 up, 
cartoons $25 up, photos $75-up. Acc. 

For Men Only, 655 Madison Ave., New York 22. 
(M-25) Short stories 3,000-3,500. Articles—first- 
person and third-person true, rugged, dramatic ad- 
ventures. Dramatic profiles of fabulous personalities. 
Cartoons. Photographs. Noah Sarlat. To $300, pic- 
tures to $25. Acc. Query. 

The Gent, West Park Publishing Co., 48 W. 48th 
St., New York 36. (Bi-M) Same requirements as The 
Dude, above. 

The Grizzly, 5636 Melrose Ave., Los Angeles 38, 
Calif. (Bi-M-35) Military, action, adventure stories 
with romantic slant, 1,500-2,000. Worth Larkin. $25 
up. Pub. 

Male, 655 Madison Ave., New York 22. (M-25) 
First-person and third-person adventure stories of all 
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HOW TO SPEAK AND WRITE 
LIKE A COLLEGE GRADUATE 
I have he ped thousands of men and women who have not had 


college training in English to become effective speakers, writers, 
and conversationalists. With my new C. I. METHOD, you can 


up your vocabulary, speed up your 

learn the ‘“‘secrets’’ of conversa- 

ck to school. Takes only 15 minutes 
a day at home. Costs little. 32-page booklet mailed FREE upon 
request. Send me a card or letter TODAY! 


Don Bolander, Career Institute 
Dept. 171, 25 East Jackson, Chicago 4, Illinois 


BEGINNERS: 

Earn Money at Home While Writing 

Write a newsy English column for small foreign papers (under 
fifty thousand population). The same mimeographed column 
goes to all of your listings. Excellent, interesting work, and 
you are your own boss. It is your own business with splendid 
remuneration. For complete details (with subjects) send one 


dollar to 
ANTHONY D OLIVER 
7259 Fulton St. North Hollywood, Colif. 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1958 Revised Course & Markets 
No long training or professional styie and plotting technique 
needed. Shows how to write humor, juvenile stories, household 
tips, rewrites, etc. Complete with samples. Over 150 markets, 
also month of help to 1500 words of fillers if you order now. 
Other fiction courses and heip available. ORDER TODAY— 
Send only $1 (add Se to checks) to— 
WILL HEIDEMAN 
Fern Park Box 107-A Florida 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets. 
25 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. Waynesboro, Pa. 


NEED WE SAY MORE? 

A client writes: ‘You are the first agent—who ever did any- 
thing constructive for me. Al! others went off on a tangent 
with beautiful theories, none of which were practical.” 
Novels, Short Stories, Articles, Plays, Television, and Radio 

Criticism — Guidance — Representation 
Reading fees: $5 to 5,000 words; over 5,000 words to 
40,000, $1 per 1,000. Novels and Plays $15. Return postage 
with each ms. Send self-addressed envelope, stamps for 
folder, “To the New Writer.” 

NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 


YOU’VE WRITTEN $ 
A BOOK... 


You will be interested in our plan to 
publish, promote, and distribute it. 
Write for free, informative brochure. 
Submit your MS for prompt evaluation. 


BARDLEY HALL PRESS 
Dept. A, 363 Lexing ow Ave., N. Y. 17 
Subsidy Publishers 


POEMS WANTED 


To Be Set To Music 
send one or more of your best poems 
today for FREE EXAMINATION, Any 
Subject. Immediate Consideratign. 
Phonograph Records Made 
CROWN MUSIC CO., 49 W. 32 St., Studio 142, New York 1 
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types. Dramatic profiles of fabulous personalities. 
Fiction about 3,000-5,000. Photo illustrations. Noah 
Sarlat. To $500. Acc. 

Man’s Cavalcade, Skye Publishing Co., 16 E. 55th 
St., New York 22. (Bi-M-25) Articles and first-person 
adventure and sports stories, 2,000-5,000. Exposé 
articles. Bill Guy, Editor. Acc. 

Man’s Conquest, 441 Lexington Ave., New York 
17. (Bi-M-25) Exciting personal adventure involving 
“‘man-against’’ man, beast, nature, etc. Articles on 
themes of specific interest to men, 2,500-3,000. 
Photographic illustrations if possible. No fiction. Jack 
Hoffman. $125 up. Acc. 

Man’s Illustrated, 44] Lexington Ave., New York 
17. (Bi-M-25) Male-slanted adventure articles with 
basis in newsbreak situations; also non-fictional 
treatment of themes of specific interest to men— 
2,500-3,000. Photos. No fiction. Jack Hoffman. 
$125 up, open rate for photos. Acc. 

Man’s Life, 1790 Broadway, New York 19. (Bi-M- 
25) Stories to 3,500; should not be too lurid. Articles 

,000—crime, adventure, sports. Sociological ar- 
ticles of interest to men, such as ‘““The American Man 
Is No Longer a Male.’’ Cartoons—male slant. Harold 
Straubing. Fiction and articles $150 up, additional 
for pictures, cartoons $10. Acc. 

Man’s Magazine, 444 Madison Ave., New York 
22. (M-25) Articles 2,500-5,000: adventures, his- 
toricals, Westerns, exposés, medical, service stories. 
No freelance fiction. Cheesecake and action photo 
sets. Phil Hirsch. Articles $150 up. Illustrative photos 
$10-$25, photo sets $50 a page. Acc. Query. 

Man‘s World, 655 Madison Ave., New York 21. 
(Bi-M-25) Short stories 2,500-3,000. First-person or 
“as-told-to” true, rugged, dramatic adventures with 
photos if possible. Rugged photo stories. Third-person 
historicals, Westerns, profiles of fantastic characters. 
Noah Sarlat. To $300, pictures to $25. Acc. Query. 

Man to Man, 21 W. 26th St., New York 10. (Bi- 
M-25) Fiction and non-fiction to 2,000. Articles in- 
clude current personalities in the news, true adven- 
ture, and experience that is peer and Amer- 
ican. Everett Meyers. $50-$75. 

Men, 655 Madison Ave., bea York 21. (M-25) 
Authentic true adventures, past and present, 2,500- 
4,000. Dramatic profiles of fabulous personalities. 
Fiction. Book condensations. Cartoons with male slant. 
Photos. Full-length articles $200 up, short articles 
read $150, = $15, photos $10 up. Acc. (except 

tos). 

Men’s Digest, 3755 W. Armitage Ave., Chicago 
47. (M-50) Fiction 500-2,500 with strong male slant. 
Non-fiction for men—photos usually required. Un- 
usual photo essays. Cartoons, gags. Paul G. Neimark, 
Editor-in-Chief. 5c up, photos to $25. 

Modern Man Magazine, 8150 N. Central Park 
Blvd., Skokie, Ill. (M-50) Fiction about 2,500; adven- 
ture, humor, subjects of interest to men. Articles 1,- 
500-3,000 on hunting, adventure, mechanics, travel, 
sports, etc., from male standpoint; should be replete 
with anecdotes and quotes; 15 or more photos when- 
ever possible. Cartoons. Art Arkush, Editorial Director. 
Varying rates for text, cartoons $10, photos $10, 
Ye nig ell black and white set, $150 per color page. 
ul 

Mr. Magazine, 21 W. 26th St., New York 10. (Bi- 
M-25) Fiction and non-fiction to 2, 000, sophisticated 
in approach; must be contemporary and may be 
humorous. Authentic, behind-the-scenes glimpses of 


entertainers; unusual and interesting places here and 
abroad; recipes for understanding and getting along 
with women. Everett Meyers. To $75. Pub. 

Nugget, 545 Fifth Ave., New York 17. (M-50) 
Stories 1,000-4,000, off-beat with strong writing and 
plots to appeal to an adult male audience; earthy 
and humorous stories. Light but solidly factual essays 
1,000-3,000 on women, travel, sports, entertain- 
ment, celebrities, or any other subject of mascu- 
line interest. Fillers. Cartoons. Photographs. George 
Wiswell, Editor. Stories and essays $100 up, cartoons 
$25 up, photos $25 up. Acc. Query. 

Playboy, 232 E. Ohio St., Chicago 11. (M-50) 
Short stories’5,000; short-shorts 800-1,500; novel- 
ettes 10,000-15,000. Essays and articles 2,500- 
5,000. Cartoons, photos. Material must be of special 
interest to sophisticated young male readers. High 
quality, including charm of style, essential. Ray Rus- 
sell, Executive Editor, receives fiction; Jack J. Kessie, 
Associate Editor, reads non-fiction. $2,000 up for 
principal fiction story in issue; $1,000 minimum for 
other fiction with short-shorts only exception, article 
rates excellent. Acc. 

age for Men, Room 307, 303 Lexington Ave., 
New York 16. (Bi-M-25) True adventure of mascu- 
line tone 1,000-2,000. Articles 1,000-2,000 on true 
crime, sex, sports, war, adventure, sea. Photos. 
Material is wanted that lends itself to eye-catching 
pictures. Richard E. Arnold. Stories and articles $50 
up, photos $5 up. Acc. Do not query 

Real, 10 E. 40th St., New York 16. (M-25) Heavy 
emphasis on authentic, dramatic non-fiction. B 
condensations 15,000. ‘Articles 2,000-5,000 on men 
in action—first-person experiences, adventure; ex- 
posés, historical, off-beat profiles, science and medi- 
cal pieces, sports, crime. Also picture stories of con- 
siderable impact. Competitive «gga on all articles 
with $150 minimum. Acc. Que 

Rogue, P. O. Box 230, cist Ill. (M-35) Fiction 
and articles 2,000-5, 000—adventure; sophisticated 
pieces; personality articles. Extensive market for 
cartoons—line or wash. Photos to illustrate articles, 
also boudoir type cheesecake. William L. Hamling, 
Editor. 5c up, cartoons $10-$25, photos $10-$25. 


Acc. 

Saga, 205 E. 42nd St., New York 17. (M-25) True 
adventure stories for men. All subiects. Narrative 
strength of ‘first importance. Profiles of adventurous 
men, preferably in news today, a good bet. Sagas of 
the past always sought. Picture stories. True humor. 
Photos. Cartoons. Fillers. Ed. Fitzgerald. Feature ‘rates 
$150-$500, filler $5-$50. Acc. 

See, 10 E. 40th St., New York 16. (Bi-M-25) 
3,000-5,000 words true ‘adventure; off-beat profiles; 
stories of war, s>orts, crime, history (controversial); 
medicine. No fiction. Query. 

Showdown for Men, formerly Men in Combat, 441 
Lexington Ave., New York 17. (Bi-M-25) Accounts of 
true personal adventure involving man against man, 
beast, or nature situation. Also third-person reportages 
involving authentic, exciting, mewsworthy situations 
from 1900 on. Locale must be U.S.A. Length 2,000- 
3,000. No fiction. Query as to cartoons. Jack Hoff- 
man. $125 up. Acc. 

Sirl, 21 W. 26th St., New York 10. (M-25) Short 
stories, 1,500-1,800. Short-shorts. Articles on any- 
thing of interest to men—metaphysical, weird, ex- 
posés. Cartoons. Photos. Adrian B. Lopez, $50-$75 an 
article, pictures $5-$7.50. Acc. Query. 


Learn how from the author of the prize-winning novel, 
THE DEVIL'S HANDMAIDENS. | have helped hundreds to 
success in fiction, poetry, articles. A trial criticism at $1 


HALF PRICE BOOK SALE DUE TO FLOOD 
Print perfect, binding stained, on books 1, 2, 


2—WRITERS: HELP YOURSELVES! (New Edition) Now 1.25 
4&—WRITERS: IT (Advance T 


per M words will prove that | can help you. Reference: 
Who's Who of American Women. Or visit my Chicago 5—WRITERS: 
or Evanston class, or N. H. Writers’ Colony. 


MILDRED I. REID 


7—THE DEVIL'S HANDMAIDENS. Novel. $3.50. From Me. ..$2.50 


hav SEVEN 


49 Salem Lane, Evanston, Ill. 


AUTHOR & JOURNALIST 


\ 
TRY SHORT SHORTS! (8 t explained) .. .$3.00 
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Sportsman Magazine, 655 Madison Ave., New 
hers 22. (Q-35) Noah Sarlat. Inventory full for a 
while. 

Stag, 655 Madison Ave., New York 22. (M-25) 
Chiefly first-person and third-person true adventure 
pieces of all types, 2,000-3,000. Picture stories. Fic- 
tion. Dramatic profiles of fabulous characters. Noah 
Sarlat. Up to $500. Acc. 

Swank Magazine, 655 Madison Ave, New York 
22. (Q-35) Short stories to 2,500; short-shorts 1,000; 
novelettes only by big names. Articles, fact- fiction, 
humorous-satirical. Big need: personality stories of 
strong interest to men. Cartoons in black and white 
and color only by professional cartoonists. Photos. 
Verse perhaps, if exceptionally funny. Bruce J. Fried- 
man. Rates fairly good. Acc. 

True, The Man’s Magazine, 67 W. 44th St., New 
York 36. (M-35) Factual stories of interest to men, 
2,000 up—average 5,000-6,000. Always needs true, 
first- -person adventure. Two-column fillers, 500-1,000. 
One novelette length (20,000) each issue. No fic- 
tion. Douglas S$. Kennedy. Highest rates. Acc. 

True Men Stories, 1790 Broadway, New York 19. 
(Bi-M-25) Same requirements as Man’s Life, above. 
Seeking also feature columns and cartoons. 

Valor, Skye Publishing Co., 16 E. 55th St., New 
York 22. (Bi-M-25) Same requirements as Man‘s 
Cavalcade, above. 


Women’s and Home Service Magazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) Articles to 1,000. Special need: articles 
by doctors. No verse. No photos. Beulah France, 
R.N. Yac. Pub. Acc. on articles by doctors. 

American Beauty, 166 West 72nd St., New York 
23. (Bi-M) Articles 50-1,000 on fashion, glamour, 
charm, success. Robert E. Fischer. 1c-3c, photos 
$3-$5. Pub 

The American Home, 300 Park Ave., New York 
22. (M-25) Practical articles pertaining to home, in- 
terior decorating, building, gardening, food, home- 
crafts, 800 to 2,000. Illustrated how-to-make or how- 
to-do articles on homemaking subjects. Mrs. Jean 
Austin, Varying rates. Acc. 

Baby Care Manual, Parents’ Institute, 52 Vander- 
bilt Ave., New York 17. (Q-give-away through hos- 
pitals to new mothers) All articles reprinted from 
Parents’ Magoezine. Photos. Mrs. Maja Bernath. 
Photos $25. Acc. 

Baby Talk, 149 Madison Ave., New York 16. Ex- 
perience articles mother-father- baby, 500-1,000; fil- 
lers; verse. Deirdre Carr. 2c-3c. Acc. 

Baby Time, 424 Madison Ave., New York 17. (M- 
25) Articles 500-750 of interest to new and expectant 
mothers and mothers of children up to about 3 years. 
Lee Robba. $5 up an article. Acc. 

Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Architectural, home decorat- 
ing, and gardening articles largely staff-written. 
Special Features Department seeks high caliber gen- 
eral articles on practically any subject except politics, 
sports, and medical “scares.” Major stories viewing 
problems important to the average family—’’Ameri- 
ca’s Moral Crisis’’ a recent example. Photos. Cartoons. 
No fiction, little verse. Hugh Curtis, Editor. Gordon G. 
Greer, Special Features Editor. Articles to $1,500 and 
above. Acc. Query. 

Bride’s Magazine, 60 E. 42nd St., New York 17. 
(Q) Articles 100-1,500 covering fashions, furnishings 
and home decorations, etc., of interest to brides; 
verse. Helen E. Murphy. Varying rates. Acc. 

Canadian Home Journal, 73 Richmond St., W., 
Toronto, Canada. (M-20) Short stories 3,000—cur- 
rent need, young, romantic love. Robert Majoribanks, 
Managing Editor. $200. Acc. 

Canadian Homes and Gardens, 481 University 
Ave., Toronto, Canada. (M-25) Practical how-to-do-it 
articles on subjects of interest to homemakers; keep 
in mind Canadian geography and climate. Photos. 
Varying rates. Acc. 
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RIGHT WORDS WRITE CHECKS! 
Make your plots pay! Many I’ve helped have sold to 
Movies and TV. Over 15 years of scripting ns 
inside Hollywood Studios. COMPLETE writing help, 
Shosting, on Novels, Stories; Screen, TV, and Stage lays 

Write me your problem for free reply. 

JESSICA rom MAY 

Phone 848 North Gramercy Place 
HOllywood 2-5448 Hollywood Calif. 


POETS AND WRITERS: 


200 6x9, 24-page Books beautifully 
printed, embossed hard paper covers, $88.80. 
Work guaranteed. 

MERCHANTS PRESS 


P. O. Box 112 Taylor, Texas 


YOU CAN MAKE EXTRA MONEY WRITING! 


You can produce fillers, trade journal articles, photo-stories, 


* feature articles, news items, and material for the out 


action magazines with our help and so get fast checks and 
bylines. Send for free 3,000 word illustrated folder and learn 
how to “write to sell.” Our money-back guarantee protects 


ety THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


PUBLISHED or UNPUBLISHED 
SELL YOUR STORY TO HOLLYWOOD 


Top established motion picture, radio, and TV agency 
seeking fresh writing talent and stories to sell in this 
ever-expanding market. 

Send for free information. 


THE SAGER AGENCY 


BH Box 224 Beverly Hills, California 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; 
worldwide clientele. Modern methods. Editing, revising, 
rewriting, ghosting, instruction; books, stories, speeches, 
articles, poems, fiction, non-fiction, text books. Each prop- 
erly typed when ready. Free carbon on white paper. $1.25 
to $1.75 a thousand word averane. Minimum $6.50 


MA A. GWIN-BUCHANAN 


(San 1918 to 1943) 
2140 Empire St., St 5,¢ 


$149.50 


100 copies 40 page Poetry Book 
Other sizes quoted on request 
Sample shown on request 
TRIANGLE PUBLISHING COMPANY 
3104 Ross Ave. Dollies, Texas 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the market, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a “tell how” but a SHOW HOW course. 
Personal criticism included. Write for. free particulars. 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, 
we havea plan for the additional pro- 
motion and distribution of your book 
WITHOUT COST TO YOU. 


If write to 


SERV 
10 E. 43, N. Y. at Tel. MU 7-5159 


Catholic Home Journal, 220 37th St., Pittsburgh |, 
Pa. (M-20) Love or domestic stories 1,200-2,000. 
Articles on the home, child care, etc., preferrably il- 
lustrated, 1,800-2,000. Verse about home life and 
children to 20 lines. Rev. Bonaventure Stefun. Ic up, 
verse 30c a line. Acc. 

The Catholic Home Messenger, St. Paul Monastery, 
Confield, Ohio. (M) Fiction and articles 1,800-2,000. 
Fiction should be timely or deal with social and family 
problems. Articles on biography, travel, current events, 
cultural matters, etc. Picture stories—7-8 photos, 
300-600 words. Fillers and cartoons used occasionally. 
Rev. Bernard M. Borgogno, S.S.P. 1 Yac up. 10th of 
month after acc. 

Charm, 575 Madison Ave., New York 22. (M-25) 
Short articles of interest to women who work, 500- 
1,500. Helen Valentine. Varying rates. Acc. 

Chatelaine, 481 University Ave., Toronto 2, Can- 
ada. (M-20) Fiction: short stories to 6,000; occasional 
novelettes to 15,000; occasional two-parters. Articles 
to 3,500: “you interest’’ including medical; first- 
person on medical, marital, or emotional topics, in- 
cluding lively opinion pieces. Prefers Canadian back- 
ground. Doris Anderson, Managing Editor. Acc. 

Chic & Twenty, formerly Beauty and Health, 166 
West 72nd St., New York 23. (Bi-M) Articles 500- 
1,000 on self-improvement through diet, exercise, etc. 
Fillers and news to 50 words. Cartoons. Robert E. 
Fischer. 1c-3c, photos $3-$5. Pub. 

The Christian Home, 201 Eighth Ave. S., Nash- 
ville, Tenn. (M-20) Articles 1,000-2,000 on family 
relationships, child guidance; stories 2,500-3,500, of 
interest to parents of children and teen-agers; verse; 
photos of family groups. Dr. Joy Bayless. Stories and 
articles 1 Yac, verse 25c a line. Acc. 

Crosier Magazine, formerly Crosier Missionary, 
Onamia, Minn. (M-25) Wholesome but not ‘preachy’ 
fiction appealing to Catholic families, 800-1,800. 
Articles, preferably with photos, on religious topics of 
general interest but especially on Catholic family 
life, courtship, marriage, child training, 800-1,800. 
Cartoons. Photo stories on religious or inspirational 
topics. Rev. Robert Fix, O.S.C. 2c-5c, cartoons $5, 
photos $4-$10, photo stories $15 up. Acc. 

Everywoman’s Magazine, 16 E. 40th St., New York. 
(M-7) Quality fiction. Articles: queries and outlines 
suggested. Dorothea Zack Hanle, Editor; MacLennan 
Farrell, Articles and Fiction Editor. Good rates. Acc. 

Family Circle Magazine, 25 W. 45th St., New 
York 36. (M-7) Short stories 2,500; short-shorts 
1,200; novelettes rarely used. Articles on family rela- 
tionships, health, child care, family leisure-time ac- 
tivities, financial, travel, personalities, etc. Some 
verse. Cartoons. Photos. Robert M. Jones. Competi- 
tive rates, depending on sub’ect and quality. Acc. 

Family Digest, Huntington, Ind. (M-20) Articles, 
1,000-2,000 on home and family subjects. True 
family stories inspirational or adventurous. John F. 
Fink. 2c up. Acc. 

The Family Handyman, |17 E. 3!st St., New York 
16. (M-35) Subject matter: home improvement, repair 
and maintenance of interest to do-it-yourself home- 
owners. Photos of work in progress and/or finished 
glamour views of basements, attics, terraces, built- 
ins, playrooms, kitchens, etc., that can be used with 
the how-to stories. P. H. Scheller, Managing Editor. 

ae black and white glossy 8x10 photos $7.50 up. 
ub. 

Flower & Garden Magazine for Mid-America, Mid- 
America Bldg, Kansas City 11, Mo. Articles to 


2,000 on indoor and outdoor gardening for the 
amateur in the Middle West. Midwestern writers pre- 
ferred. Black and white photos accompanying articles; 
transparencies for covers. Rachel Snyder. To 2c, 
black and white photos $3-$5. 

Flower Grower — The Home Garden Magazine, 
2049 Grand Central Terminal, New York 17. (M-35) 
How-to articles by and about experienced suburban 
and small-town home gardeners, photographs of 
gardens and flowers; articles to 1,500. Fillers 100- 
200. John R. Whiting. Articles $5-$125, photos $5- 
$10, color photos to $100. Acc. 

Glamour, 420 Lexington Ave., New York 17. (M- 
35) Articles of interest to young women 500-1,000; 
subjects of daily concern with. emphasis on specific 
and helpful material; humorous approach acceptable. 
Evelyn Harvey. From $25 for short features. Acc. 

Good Housekeeping, 57th St., and Eighth Ave., 
New York 19. (M-35) Stories of quality to 25,000; 
short articles; verse. Herbert R. Mayes. Excellent rates. 
Acc. 

Harper's Bazaar, 572 Madison Ave., New York 22. 
(M-50) Literary distinction and vitality determine 
the selection of poetry, short stories, and articles. 
Alice S. Morris, Literary Editor; Charles Rolo, Articles 
Editor. $200-$500. Acc. 

Home Life, 127 Ninth Ave., N., Nashville 3, Tenn. 
(M-15) Short stories and feature articles of interest 
to home and family groups, Christian viewpoint, 
750-3,000; short poems of lyric quality, human in- 
terest, and beauty; — a fillers, car- 
toons. Joe W. Burton. To 3c. A 

Home Modernizing Guide, 4 E S2nd St., New York 
22. (Semi-A-50) How-to articles on home mainten- 
en repair, remodeling. $75 a page including photos. 

cc 


House & Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscaping, 
building and remodeling, unusual travel and archi- 
tectural articles; articles on music and the art of good 
living 1,500-3,000. $200 up. Acc. 

House & Home, 9 Rockefeller Plaza, New York 20. 
Limited market for material on outstanding architect- 
designed homes and housing developments, with first- 
class architectural photographs. P. |. Prentice. Acc. 
Query. 

House Beautiful, 572 Madison Ave., New York 
(M-50) Articles on building, remodeling, decorating, 
gardening, entertaining, cooking, house maintenance, 
home furnishing, music, travel, etc., to 2,000, with 
photos; fillers. Largely staff-written. Elizabeth Gordon. 
Varying rates. Pub. 

Household, 912 Kansas Avenue, Topeka, Kan. (M- 
15) Practical how-to articles on building, home main- 
tenance, remodeling, furnishing, decorating, garden- 
ina and food. Also general-interest articles slanted to 
interests of medium- and smail-town families on 
health, travel, family relations, family economics, 
child care, and social problems. Picture stories on all 
how-to subjects. Limited amount of light verse and 
cartoons. John M. Carter, Editor; Albert Roland, 
Articles Editor. Top prices for all material. Acc. 

Ladies’ Home Journal, Independence Square, Phila- 
delphia 5, Pa. (M-35) Articles 2,000-5,000; short 
stories 4,000-7,500; serials, 50,000-70,000; novel- 
ettes 20,000-40,000; short lyric verse; fillers; car- 
toons. Bruce Gould, Beatrice Blackmar Gould. Top 
rates. Acc. 

Living for Young Homemakers, 575 Madison Ave., 
New York 22. (M) Small market for short articles, 


AMERICAN GUILD PRESS 
5728 Palo Pinto — Dallas 6, Texas 

Announces immediate discontinuation of subsidy publishing 

in any form on all types of material except poetry and 


drama, which will be published on a subsi basis when ap- 
proved by our editor and a committee of three qualified 
— All other material will be published on a royalty 


is. 
Manuscripts of both new and established writers are wel- 
comed. Return postage 


should be included. 
CAL S. CREWS, Editor & Publisher 


WE WANT AMERICAN FICTION 
FOR EUROPE & COMMONWEALTH 


Reading Fees: $4.00 up to 5,000, over 5,000 and up to 
10,000, 75c per thousand. 10,000 to 40,000, $10.00 15% 
on sales. We pay return postage if unsold. Very urgent. 


WRITERS’ RING (Agency Division), CLUN, Shropshire, England 


AUTHOR & JOURNALIST 


1,000-1,500, on how-to-do in home, garden, health, 
children, etc.7 sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc. 

Mademoiselle, 575 Madison Ave., New York 22. 
(M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Betsy Talbot 
Blackwell, Editor-in-Chief; Cyrilly Abels, Managing 
gg features; Margarita G. Smith, Fiction Editor. 

Marriage Guide, Skye Publishing Co., 270 Park 
Ave., New York 17. (Bi-M-35) Articles to 2,500 
dealing with marriage problems with whicn the reader 
= feel some identification. Arthur Bernhard. 3c. 

ce. 

McCall’s, 230 Park Ave., New York 17. (M-35) 
Fiction of all lengths: short-shorts, short stories, one- 
shots, serials. Articles. Otis L. Wiese, Editor and 
Publisher; Betty Parsons Ragsdale, fiction; John 
English, articles. First-class rates. Acc. 

Mother’s Magazine, David C. Cook Publishing Co., 
Elgin, Ill. Articles on child character and religious 
training in the home, a!so inszirational articles, not 
over 1,000. Activities for children aged 2-6; poetry 
with a religious slant for mothers or children, not 
over 20 lines. Fillers and anecdotes dealing with pre- 
school children. Ilva Hoth, Editor. 1c-3c, verse a 
line. Acc. 

My Baby Magazine, 302 Fifth Ave., New York 11. 
(M-free) Articles on baby care and pregnancy sub- 
jects to 1,000 with a non-medical slant. Peg Rivers. 
Pub. 

National Business Woman, 2012 Massachusetts 
Ave., N.W., Washington 6, D. C. (M-15) Official 
publication of the National Federation of Business 
and Professional Women’s Clubs. Articles 500-1,500 
of special interest to women who earn their own 
living. Verse. Photos. Art work. Marion K. Stocker, 
Editor. $10-$35. Acc. 

New Home Guide, 4 E. 52nd St., New York 22. 
(Semi-A-50) Articles on home building, financing, 
consruction materials. $75 a page including photos. 
Acc. 

Parents’ Magazine, 52 Vanderbilt Ave., New York 
17. (M-35) Articles on family relationship, child care 
and guidance, 1,500-2,500. Articles on adolescence 
especially needed. Fiction. Humor. Mrs. Mary 
E. Buchanan. 10c up. Acc. Query on articles with 
lead and one-page outline. 

Popular Gardening, 530 Fifth Ave., New York 36. 
(M-35) Practical articles for beginners, specialty fea- 
tures for experienced gardeners 1,000, with photos. 
Suzanne Gleaves. 3c. Acc. 

Sunset, Menlo Park, Calif. (M-20) Largely staff- 
written. Purchases from West Coast contributors only. 
Western travel, Western home, Western food, West- 
ern —. Western gardening, how-to-do-it articles. 
Acc. Que 
Troiler Lite, 607 S. Hobart Bivd., Los Angeles 5, 
Calif. Practical articles 500-2,500 pertinent to Amer. 
icans living in mobile homes. How-to articles with 
brief but fully explanatory text concerning handy 
trailer devices, including gardening, trailer patios, in- 
terior painting, knick-knack building; step-by-step ser- 
ies of photos essential. Travel stories associated with 
trailering. Articles about hobbies, photography, etc. 
Editor’s guide to writers free on request. David F. 
Lyon, Editor. Rates ‘tops in field.’ 

\ , 1823 Jefferson Place, N. W., Wash- 
ington 6, D. C. (M-35) Short-short stories to 1 ,500. 
Articles of special interest to wives of armed services 
men, to women in the services, to service families 
traveling. No general interest women’s material. 
Paragraph fillers. Poetry. Cartoons. Photos. Alvadee 
Adams. Articles $15-$50, fillers and verse $3-$10, 
cartoons $3-$10. Pub. Query. 

Vogue, 420 Lexington Ave., New York 17. (Semi- 
M-50) Articles of general interest especially to wo- 
men, 1,500-2,000; photos. No poetry. Occasional 
fiction. Jessica Daves. Good rates. Acc. 

Western Family, 1300 N. Wilton Pi., Los Angeles 
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$ WIN CONTEST CASH $ 


Yes — YOU can win a big Cash Prize — 
Cars, Homes, Trips, TV sets. It’s fun! 
Easy! WE’LL SHOW YOU HOW! No spe- 
cial skill ded. Our students have won 
over 4 million dollars! It'll pay you to 
learn the secrets of the winners. FREE — 
Write for CONFIDENTIAL CONTEST 
BULLETIN! Contains winning helps for 
current big contests. No obligation. 
SHEPHERD SCHOOL 
1015 Chestnut St., Dept. J, Phila. 7, Pa. 


tht th tA A tA 
tA tA A 


FREE LIVING EXPENSES 


!f you are a writer or have ambitions to be, and can type, 
we'll show you how to gain experience and at the same time 
obtain practically all your living expenses free—(food, car, 
fuel, appliances, TV, furniture, drugs, insurance, clothes, 
etc.)—and earn income besides. You can put plan in opera- 
tion within 30 days on a shoestring—so for startling ay, of 
instructions and 80 pages of positive proof—pin “oO 
name and address to a and mail to olp 
OXFORD, WISCONSIN—right 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE PRODUCED? 


Publishers’ Weekly says you should, and so do we! Send for 
our free folder outlining a igw cost publishing service 
featuring author-cwnership and 70% royalty on sales. 
WILLIAM-FREDERICK PRESS 
Street 


313 West 35th New York 1, N. Y. 


PRINTERS OF BOOKS 


A new economical “gang run’’ method now enables us to 
print your books and publications at lowest possible cost. 
Highest quality. From 500 copies up. Write for free 
catalog and quotations. 


ADAMS PRINTERS 
30 W. Washington St., Dept. AJ 


Chicago 2, Il. 


TEN LESSONS IN STORY TECHNIQUE 
Plus Critiques of Your Stories 

A Ee course prepared for beginners who wish fiction 
training. Proved by class results for five years. 
Offered oy, ‘ao! for the first time at a surprisingly low price 
—only $12.50. Special Bonus: Two completed stories criti- 
cized Bis you personally by the author of the course without 
extra charge. Particulars free. 


BEIMFOHR ASSOCIATES 


725 Emerson St Evanston, It. 


GHOSTWRITER 


Over twenty years experience in mending writing 
for marketing. | do not tell what to do. I do it 
for you. Reference women’s WHO’S WHO. 
Correspondence requires return postage. 
NATALIE NEWELL 
2964 Aviation, A-J. Miami 33, Floride 


AUTHORS WANTED! 


Poetry, County Histories, Novels, and miscellaneous books. 
National ———- Catalogues, Reviews, 30 years expe- 
rience. Professionally done jackets, folders. Low subsidy 
high results with prepublication sales. Write: 

PAUL L. HEARD, Editor-Publisher 


ROYAL PUBLISHING COMPANY 


7918 Maxwell Dr. (prompt delivery) Dolias, Texas 


Song Poems and Lyrics 
Wanted 


Mail to: 
Tin Pan Alley, Inc. 


1650 Broadway New York 19, N. Y. 
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28, Calif. (M) Light, romantic fiction to 2,500; short 
shorts and well-illustrated how-to-do-it articles of in- 
terest to the homemaker, to 1,000; profiles of West- 
ern personalities, emphasis on women, to 2,500. 
Travel in the West with photos. Marjorie Nyrop. 5c. 
Acc. 

Woman's Day, 19 W. 44th St., New York 36. 
(M-10) Filler needs are for human experiences, home 
topics, party suggestions; humor; no verse; 500 
words is the best length. Contemporary fiction of 
quality, genuine human interest, romance or humor, 
2,500-3,500. Ejiieen Tighe, Editor; Betty Finnin, 
Fiction Editor. No set rate. Acc. 

The Workbench, 543 Westport Rd., Kansas City 
11, Mo. (M-15) Articles 750-1,000 on how to do 
needle crafts and other home crafts of interest to 
women, including the making of specific items. Mary 
Ida Sullivan, Editor. 2c, photos to $5. Acc. 

The Workbench, 543 Wesport Rd., Kansas City 
11, Mo. (Bi-M-35) Projects and articles in the home 
workshop, home improvement and home repair fields 
from the do-it-yourself angle. Illustrated with plans, 
working drawings, progressive photographs, etc. T. M. 
O'Leary. Payment on basis of overall worth of article 
and illustrations. Pub. 

Young Woman, 166 W. 72nd St., New York 23. 
Articles for young women, especially teen-agers, on 
their problems including health, diet, exercise, fash- 
ion, makeup, personality. Fillers of 50 words, par- 
ticularly on news from various sections. Robert E. 
Fischer. Ic-3c, photos and cartoons $3-$5. Pub. 

Your New Baby, Parents’ Institute, 52 Vanderbilt 
Ave., New York 17. (M-give-away through diaper 
services and infants wear departments) Articles 700- 
1,500 on baby care and family living by parents or 
specialists in child care. Fillers. Photos. Mrs. Maja 
Bernath. Articles $15-$80, photos $25. Acc. 


Confession Magazines 


Complete Confessions, 44] Lexington Ave., New 
York 16. (Bi-M-25) Stories 1,500; novelettes 8,000 
words. Self-help articles on marriage, love, teen-age 
problems, etc. Ruth Beck. Acc. 

Confidential Confessions, 23 West 47th St., New 
York 36. Dramatic first-person stories with hit-home 
marriage and courtship problems. Shorts from 2,500 
to 6,500; novelettes to 10,000. Rose Wyn. To 3c. 
Acc. 

Daring Romances, 23 West 47th St., New York 36. 
Realistic first-person marriage and courtship stories 
with emphasis on man-woman problems. Strong 
emotional tone. Shorts from 2,500 to 6,500; novel- 
ettes to 10,000. Rose Wyn. To 3c. Acc. 

Exotic Romances, Room 307, 303 Lexington Ave., 
New York 16. (Bi-M) Confessions 2,500-7,500. Rich- 
ard Arnold. 2c. Acc. 

Intimate Story, 295 Madison Ave., New York 17. 
(M-25) First-person stories of serious love conflict or 
problem situations with realistic, everday characters 
5,000-8,000; novels, 10,000. Teenage romance and 
marriage stories welcome. Marjorie Sneden. 3c. Pub. 

Modern Romances, 261 Fifth Ave., New York 16. 
(M-15) First-person real-life stories. Also short articles 
400-1,000, dealing with parenthood, young mothers 
with small children, pregnancy, and post-natal health. 
Articles carry bylines. Henry P. Malmgreen. 4c and 
5c. Acc. Address Mr. Malmgreen for story contest 
rules. 

My Love Secret, 535 Fifth Ave., New York 17. 
(Bi-M-15) For requirements see Real Romances, below. 


Personal Romances, 295 Madison Ave., New York 
17. (M-25) First-person romances, yourtg heroes and 
heroines, with strong emotional problems logically 
worked out, 3,000-10,000. Hilda Wright. 3c up. Pub. 

Real Confessions, 44] Lexington Ave., New York 
16. (M-25) Same requirements as Complete Confes- 
sions, above. 

Real Romances, 535 Fifth Ave., New York 17. 
(M-15) First-person short stories to 7,500; novelettes 
8,500-10,000; articles 500-1,000; fillers. Written 
from viewpoint of both men and women. Mary Rol- 
lins. 3c. Acc. 

Real Story, 535 Fifth Ave., New York 17. (M-15) 
For requirements see Real Romances, above. 

Revealing Romances, 23 W. 47th St., New York 
36. (M-15) First-person stories of courtship and mar- 
riage with strong reader identification. Stories must 
deal with problems that hit home and reflect modern- 
day living. Short stories 2,500-6,000; novelettes to 
10,000. Articles and fillers 300-1,000. Romantic 
verse to 20 lines. Hilda Wright. 3c up, verse 50c a 
line. Acc. 

Romance Time, 509 Fifth Ave., New York 17. 
(Bi-M-25) Strong, dramatic, emotional first-person 
stories based on women’s real-life experiences 4,000- 
8,000. Elaine Moss. 3c. Acc. : 

Secrets, 23 W. 47th St., New York 36. (M-15) 
Dramatic first-person stories of courtship and mar- 
riage with emphasis on realism and emotional tone. 
Shorts 2,500-6,000, novelettes to 10,000. Articles 
on marriage, courtship, personality to 1,000. Ro- 
mantic verse to 20 lines. Rose Wyn. 3c up, verse 50c 
a line. Acc. 

Tan, 1820 S. Michigan Ave.; Chicago 10. (M-25) 
First-person stories 2,000-5,000. Emphasizes Negro 
life but is not confined to Negro characters. Louie 
Robinson, Managing Editor. 1Yaec. Acc. 

True Confessions, 67 W. 44th St., New York 36. 
(M-15) Short stories 1,500-10,000; novels 20,000. 
Must be realistic first-person : stories, with strong 
characterization and sincere emotion, based on prob- 
lems of life today; dramatic impact is necessary. The 
really “‘different’’ story is welcomed. Fact exposé or 
inspirational articles occasionally used. Fillers 500- 
1,000. Florence J. Schetty. 5c. Acc. 

True Experience, 205 E. 42nd St., New York 17. 
(M-20) First-person true stories of emotional ex>eri- 
ences. To 10,000. Especially seeking stories about 
3,000. F. Gould. 3ce-5c¢. Acc. 

True Life Stories, 10 E. 40th St., New York 17. 
(Q-25) First-person confession stories 3,500-10,000; 
special need, 5,000-7,000. Fillers 350-750 on any 
subject matter in keeping with the idea of a confes- 
sion magazine. Ira Peck. Fiction 4c, fillers and non- 
fiction approx. 5c. Acc. 

True Revelations, 535 Fifth Ave., New York 17. 
(Q-25) First-person stories to 10,000. 3c. Acc. 

True Romance, 205 E. 42nd St., New York 17. 
(M-15) First-person short stories 4,000-6,000, $250; 
novelettes 10,000, $375; short-shorts 2,000-3,500, 
up to $250. F. Gould. Acc. 

True Story, 205 E. 42nd St., New York 17. (M-25) 
Stories to 7,000; novelettes 9,000; double-lengths 
11,000; 2-part serials 7,000-10,000 per installment. 
Nina Dorrance. Surprise-ending short-shorts $100, 
average-length stories $250-$300, novelettes $400, 
—e $500, serials $425 each installment. 

cc. 

Uncensored Confessions, 535 Fifth Ave., New York 
17. (Bi-M-15) For requirements see Real Romances. 


PROFESSIONAL ANALYSTS 


will tell you why your stories are not selling. If your stories 
have saleable i and show originality but lack continuity, 
form or balance, we point out these facts, indicate the neces- 
sary changes, and suggest suitable markets. 


STORY ANALYSTS 


P. O. Box 1991 Hollywood 28, California 


Hi Have you tried CIRENCESTER? 

; An alive Canadian agency for authors everywhere. 
Let us place your manuscripts—fiction, articles, plays, 

} light verse. Reading fees $3.00 per 3000 words. Sales, 
ten percent; a fifteen. The RIGHT market may 


sell that rejected script! Criticism and revision if { 
desired. 

CIRENCESTER LITERARY AGENCY | 
South Post Office Niagera Falls, Ontario, Canada 


AvuTHOR & JOURNALIST 


Fact Detective 


Amazing Detective Cases, 655 Madison Ave., New 
York 21. (Q-25) Fact articles on crime cases with 
mystery and good detective work, 1,500-3,000. Offi- 
s —— preferred. Robert E. Levee. 3c up, photos 

. Acc. 

Confidential Detective Cases, 441 Lexington Ave., 
New York 17. (Bi-M-25) Detective cases, 3,000, with 
strong woman interest. Good photos with plenty of 
action and emotion help to sell any piece. 1,000- 
word pieces on various aspects of scientific crime de- 
tection. Ruth Beck. Acc. 

Crime Detective, 441 Lexington Ave., New York 
17. (Bi-M-25) Detective cases, 3,000, with strong 
timely interest. Good photos with plenty of action 
and emotion help to sell any piece. Also 1,000-word 
pieces On various aspects of scientific crime detection, 
On outstanding law-enforcement officials and crim- 
inologists. Ruth Beck. Acc. 

Crime Exposé, 16 E. 55th St., New York 22. (Bi- 
M-25) First-person crime confessions, exposés, 2,500- 
+086. Bill Guy, Editor. Acc. 

Exposé Detective, 16 E 55th St., New York 22. 
ao -M-25) For requirements see Police Detective, be- 
ow. 

Front Page Detective, 261] Fifth Ave., New York 
16. (M-25) Crime articles dealing with personalities, 
unique police methods, exposés, 3,500. On-the-scene 
crime photos. Carmena Freeman. $150-$250; photos 
$6 (more for series). Acc. Query on everything except 
picture stories. 

nside Detective, 261 Fifth Ave., New York 16. 
(M-25) Same requirements as Front Page Detective. 
Carmena Freeman. 

Master Detective, 206 E. 43rd St., New York 17. 
(M-25) Fact crime stories to 6,000, emphasizing sus- 
pense. Mostly wound-up cases, fully documented. Ade- 
quate photos essential. R. F. Buse. $150, photos $5- 
$7.50. Acc. Query essential. 

Official Detective, 400 N. Broad St., Philadelphia 
17, Pa. (M-25) True detective crime-detection stories 
5,000-7,000; photos. Philip Weck. 3c up. Acc. 

Police Detective, 16 E. 55th St., New York 22. 
(Bi-M-25) Articles 2,500-3,000 on crime, rackets; 
unusual crime stories; also shorts 250- 1,000 on sim- 
ilar subjects. Exposé and confession-type articles 
emphasized. Contemporary murder cases preferred. 
Bill Guy, Editor. Acc. 

Sensational Exposés, 16 E. 55th St., New York 22. 
(Bi-M-25) Articles 2,500-3,000 on women criminals, 
rackets; also shorts 350-1,000. Contemporary cases 
preferred. Bill Guy, Editor. Acc. 

Startiing Detective, 67 W. 44th St., New York 36. 
(M-35) Current murder cases; older factual crime 
stories; also current non-murder crime features, such 
as a robbery with unusual elements if written under 
the byline of a principal. Full-length stories to 6,000; 
features around 3,000. Pertinent photos essential. 
Hamilton Peck. 3c plus extra consideration for by- 
line. Acc. Photos $5. Pub. Query. 

True Crime. For requirements see Police Detective. 

True Detective, 206 E. 43rd St., New York 17. (M- 
25) Suspenseful current true detective crime stories 
with actual photos, with or without official byline, 
3,000-5,000; double-length features 8,000-10,000. 
Detective and crime shorts and fillers, 100-1,500. 
R. F. Buse. From 3c, depending on length, merit of 
case, and handling of copy, photos $5-$7.50. Query 
before submitting copy. Send corroborating news clips 
or other authentication with MSS. 

True Mystery, 16 E. 55th St., New York 22. (Bi-M- 
25) Articles and crime cases incorporating element of 
mystery and the bizarre 2,500-3,000; also shorts 
350-1,000. Bill Guy, Editor. Acc. 

True Police Cases, 67 D. 44th St., New York 36. 
(M-25) Fact detective stories to.7,000. Particularly 
interested in first-person stories or features under the 
byline of a person on either side of the law; and in 
sensational exposés of crime conditioris in major cities. 
Joseph Corona. 3c up. Acc 
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MAGIC CASEMENTS 


BY STANTON A. COBLENTZ 


A by pe FOR POETS, companion volume to An 
Editor Looks at Poetry. The editor of Wings here analyzes 
problems of technique and shows by numerous examples 
just how the poet ™%, $0 surmount obstacles and rise to 
effective expression 


THE WINGS PRESS’ P.O. Box 332 = Mill Valley, Calif. 


NEED HELP? 


Selling writer will work with you to make your manuscript 

saleable. If you want compliments go to your family. If 
you want help let me judge one of your manuscripts 
under a thousand words. One dollar for each thousand 
words will tell you what talent you possess. 

Dorothy Marshall 
Box 108A, Union Ave., P.O. Allendale, 
Upper Saddle River, New Jersey 


Learn To Write Poetry 


POLK-A-DOT PRIMER for POETS 
A Course In Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar. 
131 West Davis Bivd., Davis Islands Tampa, Fila. 


POET LOW COST PUBLISHING SERVICE 
s— ESPECIALLY FOR YOU 
Attractive cover, illustration and copyright instructions 
inclu ook at these prices for 50 copies and com- 
pare! 16 page booklet — $16 postpaid 

24 page booklet — $24 postpaid 

32 page booklet — $30 postpaid 

‘For 100 copies, add 25%) 

VIRGINIA HUSTON CARTER 

909 Calle Francita, Mission Manor, Tucson, Arizona 


FACT, FICTION, FOTOS and FILOSOPHY needed immediately 
by “The Key Magazine’’—published in the West and circu- 
lated by newsstand sales and subscription. Send $1.00 for 3 
issues of enjoyable reading and see if your writing won't fill 
our needs. 


KEY PUBLISHING CO. 


2743 Ninth St. Berkeley 10, California 


MANUSCRIPTS TYPED 


By experienced typist. 20 > eat paper, one carbon, 
extra first page. 50c per 60c with minor 
corrections, plus postage. 

MABEL B. BLOXSOM 
102 Fairmount Homes, Inc. @ Springfield, Vermont 


POETS: Send self-addressed stamped envelope 
* for PRIZE PROGRAM. Quarterly prizes 
$25; many other prizes. You will receive also descrip- 
tion of HELP YOURSELF HANDBOOKS ($1 each) con- 
taining 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A Nationa! Magazine of Poetry 
(Published Quarterly; 50c copy; $2 a year.) 


624 N. Vernon Ave. Dollas 8, Texas 


LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients. | 
pan Hs. be able to help you see your name in print and make 
your raw material. Reasonable rates. Particulars 

FREE. Slant Chart & Best Plot Formula. 
WILL HEIDEMAN 
Fern Park Box 107-A Florida 
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Fictional Detective and Mystery 


Alfred Hitchcock’s Mystery Magazine, Chanin 
Bidg, 122 E. 42nd Street, New York 17. (M-35) Em- 
phasis on characterization, theme, and the quality 
of the writing rather than violence for its own sake. 
Mr. Hitchcock uses the magazine as a source of 
material for his TV show. William Manners, Editorial 
Director. 3c-6c. Acc. 

Double Action Detective & Mystery Stories, 24] 
Church St., New York 13. (Bi-M-35) Detective fiction 
stressing plot and characterization, with mild sex in- 
terest. Murder mysteries preferred—straight crime 
and gangster stories not wanted. Robert W. Lowndes. 
up. Pub. 

Ellery Queen’s Mystery Magazine, 527 Madison 
Ave., New York 22. (M-35) Stories of detection, 
crime, mystery. No supernatural stories per se, al- 
though if a legitimate mystery, crime, or detective 
short story has supernatural or horror element, O. K. 
No taboos, no angles editorially except that quality 
must be high. “Ellery Queen.’ Originals $200 up for 
average length. Reprints, $75 up. Acc. 

Manhunt, 545 Fifth Ave., New York 17. (M-35) 
Fiction 1,000-12,000. Tough, hard-boiled, off-beat 
but realistic stories in the detective-crime field. 
Seeks only the best. Francis X. Lewis. 2c-5c, much 
higher on occasion. Acc. 

Mercury Mystery Book-Magazine, 527 Madison 
Ave., New York 22. (Q-35) Full-length original mys- 
tery and suspense books with good pace. Preferable 
though not essential that hard-cover publication have 
been arranged for. True crime articles, original or re- 
print, to 6,000. Robert P. Mills, Managing Editor. Ic. 
Acc. 

Mike Shane Mystery Magazine, 50] Fifth Ave., 
New York 17. (Bi-M-35) Each issue contains a novel- 
ette of Michael Shayne by Brett Haliiday. Rest of 
magazine is open for detective and mystery stories 
of all schools, 1,500-15,000. Cylvia Kleinman. Ic. 
Acc. 

Mystery Digest, 527 Lexington Ave., New York. 
(Bi-M-35) Mystery fiction 3,000-15,000. Rolfe Pas- 
ser, Publisher. 1c. Pub. 

The Saint Detective Magazine, 320 Fifth Ave., 
New York 1. (M-35) Stories 1,000 up of any type 
dealing with crime. Emphasizes quality. Uses some 
reprints, chiefly by big names. Hans Stefan Santesson. 
lc. Month before pub. 


Science, Fiction, Fantasy 

Amazing Stories, 366 Madison Ave., New York 17. 
(M-35) Action, science-fiction short stories 1,000- 
10,000. Science-fiction cartoons. Paul W. Fairman. 
lc up, cartoons $7.50. Acc. 

Astounding Science Fiction, 304 E. 45th St., New 
York 17. (M-35) Science short stories to 8,000, novel- 
ettes 10,000-20,000; serials 30,000-100,000. Arti- 
cles on recent science developments; query. John 
W. Campbell, Jr. 3c up. Acc. 

Fantastic, 366 Madison Ave., New York 17. (M- 
35) Same requirements as Amazing Stories, above. 

Fantastic Universe, 320 Fifth Ave., New York 1. 


(M-35) Stories 1,000-10,000—science fiction as well. 


as fantasy. Articles chiefly on assignment. Hans 
Stefan Santesson. Ic. Month before pub. 

Fantasy and Science Fiction, 527 Madison Ave., 
New York 22. (M) Science fiction and fantasy 500- 
20,000, occasionally longer. Uses some reprints. Send 
MSS. to editorial address, 2643 Dana St., Berkeley 


4, Calif. Anthony Boucher. 2c up, first North Ameri- 
can and foreign serial rights only; reprints $50 up 
a story. Acc. 

Fate Magazine, 806 Dempster St., Evanston, Ill. 
(M-35) Articles under 3,000 on psychic, unusual, un- 
explained happenings. “‘True Mystic Experiences’ 
and ‘‘Survival’’ department stories, about 250 words. 
Mary Fuller. 2c, department shorts, $5 each. Pub. 

Future Science Fiction, 241 Church St., New York 
13. (Bi-M-35) Same requirements as Science Fiction 
Stories, below. Vac up. Pub. 

Galaxy Science Fiction, 421 Hudson St., New York 
14. (M-35) Short-shorts 2,000-3,000; short stories 
to 5,000; novelettes 7,000-10,000; novellas 15,000- 
18,000; serials 30,000-65,000 (Galaxy Science Fic- 
tion Novels—bimonthly paper-bound reprints—are 
completely separate from Galaxy Science Fiction 
magazine.) Exclusively quality science-fiction slant. 
No poetry, cartoons, articles, or fillers. H. L. Gold. 
3c up, minimum $100. Acc. 

If—-Worlds of Science Fiction, Quinn Publishing 
Co., Kingston, N. Y. (Bi-M-35) Science fiction, not 
fantasy. Stories to 12,000—under 5,000 preferred. 
Articles on assignment only, but inquiries will be con- 
sidered. James L. Quinn. 2c up. Acc. 

Imagination, P. O. Box 230, Evanston, III. (Bi-M- 
35) Science-fiction stories, 1,000-20,000. Solidly 
plotted stories with good action and characterization, 
embodying human interest problems—now, in the 
past, or in the future—readers can understand and 
sympathize with. Cartoons. William L. Hamling. Ic 
up, cartoons $5 up. Acc. 

Infinity, Royal Publishers, 47 E. 44th St., New York 
17. (Every 6 wks.-35) Any length of science fiction 
to 15,000. Science fiction cartoons. Larry Shaw. Ic, 
cartoons $5. Acc. 

Satellite Science Fiction, 501 Fifth Ave., New York 
17. (Bi-M-35) In each issue a novel 35,000-40,000. 
Also short stories representing good writing and 
imaginative quality, 1,500-6,000. Science fiction 
preferred to fantasy. Cylvia Kleinman. Ic. Acc. 

Science Fiction Adventures, Royal Publishers, 47 E. 
44th St., New York 17. (Every 6 wks.-35) Science 
fiction 12,000-15,000; occasionally a short-short. 
Cartoons dealing with the magazine’s field. Larry 
Shaw. Ic, cartoons $5. Acc. 

Science Fiction Stories, 241 Church St., New York 
13. (M-35) Science fiction with adult motivation 
to 5,000; novelettes, 8,000-12,000. No fantasy. 
Robert W. Lowndes. Vac up. Pub. 


Western 

Double Action Western, 241 Church St., New 
York 13. (Bi-M-25) Short stories, 2,000-5,000; 
novelettes 10,000-20,000. Robert W. Lowndes. Vac 
up. Pub. Currently overstocked. 

Famous Western, 241 Church St., New York 13. 
(Bi-M-35) Novelettes, 8,000-16,000; short stories to 
5,000, articles to 2,000. Stresses characterization 
and adult motivation. Robert W. Lowndes. Yac up. 
Pub. Currently overstocked. 

Texas Rangers, 10 E. 40th St., New York 16. (M- 
25) Fast-moving, action-packed short stories, 1,000- 
5,000. Novelettes 9,000-15,000. Book-length novels 
by arrangement. James Hendryx, Jr. 1c up. Acc. Over- 
stocked. 

Triple Western, 10 E. 40th St., New York 16. 
(Bi-M-25) Western short stories to 5,000; adult 
novelettes to 20,000. No taboos. James Hendryx, Jr. 
lc up. Acc. Overstocked. 


SELL YOUR SHORT-SHORTS TO THE BEST MARKETS 


$50, $75, $300, $500, $850 are some of the prices paid for published short-shorts. 


There are over 200 


markets buying actively the short-short type fiction. Our agency has sold short-shorts from $75 to $850 


apiece. New writers who never sold before are constantly selling to these markets. 


If you have written 


short-shorts which you think should sell, by all means let me try them for you in the current popular markets. 


Reading and handling fee: $3 per short-short. 


ROBERT OBERFIRST, Literary Agent, P. O. Box 539, Ocean City, New Jersey 


34 


AUTHOR & JOURNALIST 


ADEAS ses 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8¢ a word, subsequent consecu- 
tive insertions of the Adea without change; no agency 
commission allowed. A checking copy of the maga- 
zine, 10c extra. Copy and remittance must reach us 
by the 28th of the second month preceding insertion. 
Critics, courses, agents, typists, may use display adver- 
tising only. AUTHOR & JOURNALIST, 1313 National 
Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, WRITERS’ HELPS 


MAKE MONEY writing featu Amazing book tells how. 
a literature. Ben Arid, 1141 7th St., Hermosa Beach, 
‘a 


4th, Fort Dodge, lowa. 2 


WRITER’S ABC SHORTHAND. ig ed used textbook. $2. 
Returnable. Zinman, Bayside, Virginia 


EXCELLENT GIFT—for mothers—writers—book over 15. 
names, hundreds “coined,” alphabetical! a 
$2.00. “NAAMZ,” 3410 Ist, Riverside 2, Calif. 


FOOL-PROOF HANDBOOK of riting proble 


400-YEAR CALENDAR. All dates, including Easter, 1753- 
2152. Chart 21x28, $1. Thomes Carruth, Crowley, Louisi- 
ana. 


WRITE TO SELL. Character creator helps you build better 
stories, $2. Plot Creator and other items. Free Passport 
o Writing. Ralph Blois, 2208A Overdene, Rock- 


DO YOU KNOW how much pares | IN WRITING has stirred 
up the writing world? Don’t miss it! $1.00—Risser—30 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my subscription: 


___.$3 for 2 years (saving me $3 over 
single copy cost) 


SASL Ses $2 tor 1 year (saving me $1 over 
single copy cost) 
50c additional per year outside U.S.A. 
(Single copies 25¢ each) 


Nome 


Street 


City & State 


W. Bayaud Ave., Denver, 


OPPORTUNITIES 


SONGWRITERS-SINGERS—Noames and addresses of 400 active 


ACCURATE MARKET 
LISTS 


id contact. $1.00. Thompson's, The manuscript market lists published in AUTHOR 


record companies se shou 
1450 Wolf Ridge Road, Mobile, Alabama. 


& JOURNALIST are recognized as tops in accuracy 


EARN MONEY AT HOME! The Home Worker Magazine tells | 2d reliability. 
how. Sample 25c. Sizemore, 20-A East Delewere, Chicago Special market lists are contained in the following 


issues: 


WANT A HAPPY LIFE—? See my’ ad on page 27. Anthony Little Magazines. October, 1956 
er. 


Juvenile Magazines. February, 1957 
Fillers. April, 1957 


Wotan views trees; 9000 "feet | Short-Short Stories. May, 1957 
h, $450. W. M. M , Eagle Nest, New Mexico. Travel, Farm Magazines. June, 1957 


FLORIDA OR BUST?—One dollar brings you complete infor- 


Book Publishers. August, 1957 


mation job opportunities your field, housing availabilities, Specialized Magazines. September, 1957 
ing costs, eves you need to know. Bromley, British Markets. Religious Magazines. October; 


10681 Gulf Bivd., St. Petersburg, Florida 


Syndicates. Greeting Cards. Amateur Plays. 


November, 1957 


MARKETS Business (Trade) Magazines. Company Publica- 


tions. December, 1957 


CARTOON MARKETS, cartoonists Send 25c (coin or stamps) for each copy you wish. 


ind writers. Sam request. Tom Higgins, 
Roe New York. 


INFORMATION GUIDE for cartoonists and gogwriters. Full 
of new cartoon markets, tips, hints, cartoon and goag- 
writing lessons and cartoon Send 


Jr., 2 Dix Avenue, 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bldg. 
Topeka, Kansas 


news. for 
Information Guide, 2776 California Court, Lincoh., 


WANT TO WRITE PROFESSIONALLY and thereby sell os Canvengendance Club 


TALIE NEWELL, Ghostwriter 


CE the thrill of romance thru this select club! 


aa aoe This club is conducted on a high 


INS FOR WRITERS. Paul’s Photos, Find compat lonely, refined, marriageable men 
3702 La 4 


kewood Ave., Chicago 1 


YOUR + ae edapted for television. See Will Lozier’s ad, 
Page 2 


friends. Discreet, confidential 


Est. 1922.. 
EVAN MOORE. Bos 963, ville, Florida 


January, 1958 


| 
| 
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Coming to Our contracts 
New York? assure you of 
Drop in National 
for a chat Published by Advertising 
about your Vantage Press, Inc., 120 W. 31 St., New York 1 =e 
Branch Offices: Washington, D. C., Chicago, Ill., and Hollywood, Calif. 

Vol. 58, No. 1 January, 1958 


Special Promotion On New Title By California 
Educators Gets Book Off To A Flying Start 


Vantage Publicity Dept. 
Gets Excellent Results 


The Chicago Tribune Magazine 
Section recently devoted a full page 
of text and pictuers to Vantage’s 
“A Practical Guide to Your Finan- 
cial Future” by F. I. Entwistle... 
Florida Book Fair at Orlando dis- 
played books of America’s leading 
publishers, and Vantage Press had 
fourteen of its titles featured ...a 
syndicated article appeared in fif- 
teen leading newspapers on Van- 
tage’s “A Psychological Approach 
to Accidents” by Norman R. Lykes; 
papers included Chicago American, 
San Francisco Examiner, Detroit 
Times, etc. this active pub- 
licity department is at your service 
when your book is published by 
Vantage Press ... let us see your 
manuscript now, 


Reprint Rights Sold! 


Vantage’s Subsidiary Rights 
Department is always on the 
alert to make extra income for 
its authors. Latest achieve- 
ments: Editorial Oberon in Ar- 
gentina has purchased the re- 
rint rights to Leon J. DeMerre’s 
he Female Sex Hormones... 
the F. M. Holland Co., New 
York, has purchased an extract 
from Samuel McCart’s What 
Every Person Should Know 
About Jury Trials ... extract 
will be put up in booklet form 
and «sold by thousands to U. 8S. 
industrial firms for distribution 
to employees. 


Norman Hendrickson’s Bitter Conquest 
featured recently on famous West Coast 
TV program Cavalcade of Books. Pic- 
tured are Turnley Walker and Georgiana 
Hardy who interview for the show. 


Betty Kittrell (1.) gets congratulations 
on her book Boogie, from Helen Bolunt, 
co-star of “The Most Happy Fella.” 


How Vantage Activity 
Increases Book Sales 


William Kroll, Vantage’s Assist- 
ant Sales Manager, reports good 
sales as a result of his recent trips 
to Boston and Washington. More 
and more outlets are giving Van- 
tage titles window and counieer 
space, says Kroll, who covers Balti- 
more, Philadelphia, and other léad- 
ing cities as far west as Chicago 
- . . Autograph party for Janet 
Haskin’s Johnny Bushytail, clever 
juvenile, at Lamson’s in Cleveland, 
sold over 500 books . . . Abraham 
Lincoln in Decatur, by Otto Kyle, 
has sold over 1000 copies in Decatur 
alone . . . over 50,000 mail order 
circulars mailed recently on Laff 
Insurance by Larry Shields, and 
Mirth of A Nation by Jimmy Lyons 
-.. Want this type of sales aggres- 
siveness on your book? Send us 
your manuscript or mail the cou- 
pon below. 


National advertising, an intense 
direct mail campaign, a host of 
autograph parties, plus a guest ap- 
pearance on the award-winning 
CBS-TV series, “Cavaleade of 
Books,” sent the controversial The 
Trouble With Women off to a fly- 
ing start early in December. The 
book is well on its way to become 
a West Coast best-seller. 

A brilliant analysis of a 
sonality structure of the modern 
woman, this provocative study is 
built around five dramatic case his- 
tories. Motion picture as well as 
TV studios are already bidding for 
the rights. 

The book is authored by two pro- 
fessors at the University of South- 
ern California, Dr. Eleanor Me- 
theny, Professor of Education, and 
Dr. James Peterson, Associate Pro- 
fessor of Sociology. Dr. Peterson’s 
previous work, Education for Mar- 
riage, was published by Charles 
Scribner’s Sons in 1956. Dr. Me- 
theny, Professor of Education, has 
achieved wide prominence through 
her numerous articles in publica- 
tions such as McCall’s, Pageant and 
Charm, for her book, Body Dynam- 
ics, and for her public-speaking ap- 
pearances. 

Tied in with the extensive pro- 
motion of the book are both Dr. 
Peterson’s regular ap rances on 
Art Linkletter’s TV show, “House 
Party,” as well as Dr. Metheny’s 
lectures before women’s’ groups 
throughout the country. 

As to the effectiveness of Van- 
tage Press, Dr. Metheny puts it this 
way: “I am thoroughly convinced 
that Vantage is the best of all pos- 
sible publishing houses, and that it 
is operated by some of the mosi 
wonderful people in the world!” 

‘rhe same experienced staff hand- 
ling The Trouble With Women is 
repared to go to work on your 
Cook in an effort to make it a suc- 
cess. The first step is to mail us 
your manuscript, or fill in and re- 
turn the coupon below, today. Van- 
tage Press, Inc., 120 W. 31 St., New 
York 1,N. Y. 


| Looking for a Publisher? Mail this coupon! 
(Mail to office nearest you) | 

Vantage Press, Inc., Dept. BB, | 


120 W. 31 St., New York 1, N. Y. 


In California; 6253 Hollywood Blvd., Hollywood 28 
In Midwest: 220 So. Michigan Ave., Chicago 4, Ill. 
In Washington, D.C.: 1010 Vermont Ave., N.W. | 


Please send me your free 24-page illustrated book- 
let explaining your subsidy publishing program. 


